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CHAPTER  I .  INTRODUCTION 

This  study  investigates  the  relationship  between 
Big  Eight  Conference  sports  information  directors  and 
the  sports  media  personnel  who  regularly  cover  the 
conference.  The  primary  emphasis  of  the  research  was  to 
establish  the  role  the  sports  media  personnel  play  in 
the  design  and  formulation  of  sports  media  guides . 
Typically,  sports  media  guides  are  books,  booklets  or 
brochures  produced  by  the  sports  information  offices  to 
inform  the  media  about  the  university's  sports  teams  and 
athletic  department.  Because  sports  media  personnel  are 
the  end  users  and  intended  audience  of  media  guides,  I 
wanted  to  investigate  the  role  they  play  in  developing 
the  finished  product . 

The  present-day  Big  Eight  Conference  consists  of 
the  University  of  Colorado,  Iowa  State  University, 
University  of  Kansas,  Kansas  State  University, 
University  of  Missouri,  University  of  Nebraska, 
University  of  Oklahoma,  and  Oklahoma  State  University. 


History  of  Big  Eight 

The  1986  University  of  Kansas  Football  Press  Guide 
states  that  the  Big  Eight  Conference  is  the  oldest 
conference  in  the  United  States  composed  entirely  of 
state  institutions.1  Founded  on  January  12,  1907  as  the 
Missouri  Valley  Intercollegiate  Athletic  Association, 
the  organization  consisted  of  Kansas,  Missouri, 
Nebraska,  Iowa  and  Washington  University  of  St.  Louis. 
Although  there  has  been  a  varying  number  of  conference 
members,  it  reached  its  all-time  high  of  10  members  in 
1925. 2   In  1928,  six  of  the  schools  organized  a  separate 
conference  known  as  the  "Big  Six."   Those  six  schools 
were  Kansas,  Kansas  State,  Missouri,  Nebraska,  Oklahoma 
and  Iowa  State.3   Iowa  State,  then  known  as  Ames 
College,  had  been  added  in  1908  and  Iowa  had  dropped  out 
to  join  the  Big  Ten  Conference  in  1911.   In  1913,  Kansas 
State  University,  then  known  as  the  Kansas  State  College 
of  Applied  Science  and  Agriculture,  joined  the 
conference.   Seven  years  later  the  University  of 
Oklahoma  followed.   After  withdrawing  from  the  Southwest 
Conference,  Oklahoma  State  University,  then  known  as 
Oklahoma  A&M  College,  was  admitted  in  1925.^ 
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"In  a  meeting  at  Lincoln,  Nebraska,  on  May  19, 
1928,   six  of  the  seven  state  institutions — Oklahoma  A&M 
was  the  exception — formally  organized  a  separate 
conference  called  the  MVIAA  or  the  Big  Six  conference,"* 
The  1947  addition  of  Colorado  made  it  the  Big  Seven 
Conference  and  10  years  later  the  conference  was 
rejoined  by  Oklahoma  State  University  to  bring  the  total 
number  of  members  to  the  present-day  total  of  eight. 

Collecriat e  Sports  Information 

What  is  it  that  a  sports  information  director  (SID) 

does? 

Definitely  the  least  known,  and  probably 
the  most  misunderstood  member  of  any 
college  community  is  the  sports 
information  director.  Known  by  various 
titles  throughout  the  country,  the  SID 
has  been  saddled  with  such  as  "Director 
of  Sports  Information,"  "Director  of 
Sports  Publicity,"  "Director  of  Athletic 
Relations,"  "Director  of  Sports 
Promotion,"  and  so  forth. . . .Everybody 
knows  the  coach,  the  athletic  director, 
and  the  trainer .  But  what  about  the  SID? 
Everybody  knows  the  history  professor  and 
the  equipment  manager .  But  what  about  the 
SID?  Your  mother-in-law  laughs  every  time 
somebody  asks  her  what  her  son-in-law 
does  for  a  living.  "That's  easy,  he  gets 
paid  to  watch  football  and  basketball 
games  i "* 


But  Davis  goes  on  to  state  in  simple  terms  that  the 
SID  is  responsible  for  publicity  and  promotion  and  the 
athletic  program  at  his  school.   Although  his  function  may 
vary  from  school  to  school,  the  basic   premise  remains  the 
same:  publicize  and  promote  the  athletic  program.   "In  the 
past,  many  members  of  the  media  have  dubbed  the  SID  as  a 
'tub-thumper,'  somebody  who  is  paid  to  keep  his  employer  in 
the  forefront.   The  term  is  not  only  downgrading,  but  far 
from  the  truth.  "^ 

Paavola  agrees  with  Davis  that  the  basic  function  of 

the  sports  information  director  is  provide  publicity  for  a 

university's  athletic  program. 

Basic  duties  in  accomplishing  this 
include  writing  weekly  press  releases, 
updating  statistics,  providing 
information  to  the  athletes'  hometown 
media,  supervising  pressboxes,  and 
providing  a  medium  between  the  team  and 
coaches  and  the  media.  Most  sports 
information  directors  have  at  least  a 
bachelor's  degree  in  journalism  or 
broadcasting  or  have  had  previous 
experience  working  in  one  of  the  two 
fields  or  public  relations .s 

Paavola  found  in  her  survey  that  over  68  percent  of 

the  SIDs  work  more  than  50  hours  per  week  during  the 

seasons  of  their  main  sports  . 
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What  is  interesting  is  the  responses  to 
the  question,  "How  many  hours  per  week  do 
you  believe  it  should  take  a  sports 
information  director  to  do  a  better-than- 
average  job?'  Fifty-eight  percent  of  the 
surveyed  SIDs  selected  the  answer  of  more 
than  50  hours  per  week  to  do  a  better- 
than-average  job  while  50  percent  of  the 
coaches  also  chose  this  answer.   This 
seems  to  imply  that,  not  only  do  the  SID 
end  up  working  over  40  hours  per  week, 
but  the  expect  to  and  are  expected  to.'* 

Part  of  the  reason  for  the  long  hours  in  sports 
information  work,  Paavola  says,  is  that  the  department  in 
frequently  understaffed  for  the  sports  the  department  are 
responsible  for.   She  said  only  five  of  the  SID  respondents 
said  that  their  department  was  sufficiently  staffed  while 
the  remaining  16  respondents  said  they  believe  their 
department  to  be  understaffed.   This  understaf f ing   was 
also  cited  as  one  of  the  major  reasons  for  poor  work  and 
poor  communications. 

But  Paavola  had  one  respondent  who  said  the  idea  of  a 

SID  working  more  than  50  hours  was  little  odd. 

The  idea  that  a  SID' s  position  should 
take  more  than  50  hours  a  week  is  a 
little  goofy.   Most  SIDs  are  afraid  to 
delegate  work  and  prioritize  ideas.   The 
reason  is  simple — this  is  the  way  it  has 
been  done  for  years  and  it  will  be  the 
same  forever.   If  the  media  wants  you  to 
do  something,  do  it — right  now.   Of 


course,  if  you  realize  you're  doing  the 
job  which  is  the  reporter's  job  and  he's 
too  lazy  to  do  it,  explain  it  very  nicely 
that  he  can  pay  you  and  you' 11  help  him — 
otherwise,  tell  him  to  do  the  work. 
After  all,  he  can  come  down  to  your 
office  for  research.   Of  course,  certain 
questions  can  be  answered  easily  and 
others  must  be  checked  out  by  your 
office,  but  make  sure  you  don't  do 
everybody's  job.10 

Paavola   goes  on  to  say  that  if  her  survey  were  to  be 

generalized  to  the  nation's  intercollegiate  athletic  system 

at-large : 

Most  SIDs  work  over  50  hours  a  week — 
rarely  with  any  type  of  pay  or 
compensation  for  the  overtime — and  feel 
they  have  to  in  order  to  perform  their 
jobs  well.   And  coaches  repeatedly 
replied  in  the  questionnaires  that  SIDs 
did  not  spend  enough  time  publicizing 
their  sport,  attending  practices,  and 
keeping  in  contact  with  the  coaches.11 

Paavola  then  asked  why  SIDs  continue  to  accept  the  demands 

with  understaffed  departments  and  why  university  and 

athletic  officials,  who  spend  millions  of  dollars  each 

year,  don't  realize  the  potential  for  greater  coverage  and 

publicity  with  a  sufficiently  staffed  sports  information 

office . 

These  are  not  abstract  questions.   When 
the  coaches  were  asked  how  important  the 
SIDs  work  was  to  their  programs,  56 


percent  responded  that  it  was  "vital,"  28 
percent  said  it  was  "important."   Only 
one  respondent  said  it  was  "helpful"  and 
one  felt  it  was  "not  effective."  Sixty- 
nine  percent  of  the  SIDs  replied  that 
their  work  was  "vital"  to  the  sports 
programs  and  30  percent  said  it  was 
"very  important."1^ 

Oddly  enough  though,  even  though  most  of  the  coaches 
also  believe  that  the  sports  information  offices  are 
understaffed,  the  majority  of  the  coaches  indicated  that 
they  had  little  idea  of  what  amount  of  time   was  required 
to  produce  the  information  made  available  to  the  public  and 
press . 13 

But  there  is  little  doubt  about  one  thing,  college- 
level  sports  has  become  a  big  business.   Delger,  like 
Paavola,  touched  on  the  subject  of  large  amounts  of  money 
in  college  athletics  stating  that  in  1982  the  Omaha  Vor Id- 
Herald  reported  that  58  universities  revealed  the  had 
collected  $77.7  million  in  1981. ^ 

Financially,  there  is  little  doubt  that 
intercollegiate  athletics  is  a  big  business  at 
Iowa  State.  Total  income  in  1984-85  is  projected 
at  $7,350,000  and  if  realized,  that  would 
constitute  a  48  percent  increase  over  sports 
income  in  1980-81  ($4.7  mil 1  ion)  ....  Growth  is 
evident  in  contributions  to  the  Iowa  State 
athletic  department .  Iowa  State  raised  only  about 
$40,000  in  1965,  but  as  of  January  1985  that 
figure  was  $1.3  million  to  $1.4  million."113 


Jim  Overturf ,  Iowa  State  University  athletic 
department  business  manager,  said  in  an  arranged  interview 
that  not  only  was  the  projected  income  met,  but  it  was  also 
surpassed  and  a  total  income  of  $7,430,000  was  received,16 

Due  in  part  to  increased  revenue  and  increased  media 
coverage  most  major  universities  produce  highly  graphic,  in 
some  cases  even  "glitzy,"  media  guides  packed  full  of 
information  and  pictures.   It  is  also  not  unusual  for  these 
schools  to  spend  over  $10-20,000  per  sport  in  the 
production  of  these  guides  alone.   One  of  the  main  reasons 
for  this  research  is  to  investigate  the  relationship 
between  sports  information  directors  and  the  media  as  it 
relates  to  media  guides. 
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CHAPTER  II.  MEDIA  GUIDES 


Research  on  Media  Guides 

According  to  Davis,  media  guides  are  pre-season 
publications  which  are  theoretically  designed  to  inform 
the  media  about  a  school's  athletic  teams.17  What 
something  was  primarily  designed  to  do  may  not  be  its 
only  function — such  is  the  case  with  media  guides.   In 
the  case  of  media  guides,  these  publications  are  not 
only  given  to  the  media,  but  also  to  student  recruits, 
alumni,  donors  and  university  officials. 

Paavola,  in  her  research  on  the  relationship  of 
coaches  and  sports  information  directors  at  Division  I 
and  II  schools,  asked  the  respondents  what  they  felt 
the  media  guide's  purpose  is.  One  of  her  coach 
respondents  was  quoted  as  saying,  "*  (The  purpose  of  the 
media  guide)  is  to  make  a  particular  team  look  good  to 
recruits.   Anything  else  is  secondary.'"18 

A  sports  information  director,  however,  said: 

The  media  guide  is  the  most  important 
publication  a  school  could  have  on  its 
athletic  teams .   The  consensus  of  most 
writers  is  that  content  is  the  primary 
concern,  followed  by  format,  heights, 
weights,  schedules  and  statistics  are  the 
most  important  information  to  the  media 
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persons  needs .   Not  pictures  of  coeds  and 
the  campus .   The  press  guide  is  the  Bible 
of  your  team  and  the  media  members  read 
"the  Bible"  religiously.19 


Another  SID  finding  some  agreement  with  both  of  these 

opinions  said: 

The  purpose  of  the  media  guide  is  to  inform  the 
media,  but  it  can  also  aid  the  coach  in 
recruiting.   The  media  guide  is  an  expenditure  of 
the  sports  information  budget  with  the  function 
of  being  a  tool  for  the  media.  How  much  a  coach 
is  willing  to  contribute  from  his  budget  towards 
the  guide  determines  how  much  recruiting 
material  will  be  included.^0 

Davis  agrees  with  Paavola  that  the  main  purpose  of 

the  guide  depends  on  who  you  talk  to. 

The  basic  thought-conflict  on  media  guides  exists 
when  you  discuss  the  purpose  of  the  guide.   The 
coach  wants  the  guides  to  be  attractive  for 
recruiting  purposes;  admissions  would  like  some 
guides  to  distribute  on  the  road;  the 
administration  would  like  to  have  the  guides  to 
hand  out  to  the  board  of  trustees.   But  what 
about  the  media?'^1 

That  is  the  reason  why  the  researcher  decided  to  focus 
on  media  guides,  especially  as  they  pertain  to  the  media 
and  the  role  the  media  play  in  the  design  and  formulation 
of  the  media  guides . 

Retracing  a  little  bit,  coaches  aren't  the  only  ones 
who  feel  that  media  guides  play  a  prominent  role  in 
recruiting.   The  NCAA  also  considers  media  guides  or 
"press"  guides  to  be  printed  recruiting  aids  and  as  such 
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fall  under  NCAA  recruiting  guidelines.   One  of  the  more 

recent  examples  of  NCAA  regulation  of  media  guides  was 

"Proposal  88,"  which  became  effective  August  1,  1987. 

Proposal  88  limited  the  use  of  color  inside  the  media  guide 

to  one  color  of  printing  (the  rule  excludes  inside  and 

outside  covers)  .^^ 

The  many  roles  that  media  guides  may  play  have  led  to 

some  confusion  over  the  main  purpose  of  the  guides. 

Some  schools  have  slick,  colorful  guides 
in  baseball,  others  in  basketball, 
hockey,  gymnastics,  lacrosse  or  whatever 
has  been  deemed  'THE'  sport.  Money,  or 
the  budget,  will  ordinarily  dictate  what 
the  SID  can  or  cannot  do  in  terms  or  a 
media  guide.  The  only  editorial  comment  I 
feel  that  should  be  made  is  to  always 
keep  in  mind  that  these  are  MEDIA  GUIDES 
first,  a  publication  to  aid  the  media,  as 
opposed  to  recruiting  guides .   They  may 
be  used  for  both,  but  if  they're  designed 
for  recruiting  first,  be  honest.23 

No  matter  what  the  intended  function,  media  guides 

will  always  represent  the  school  in  some  way. 

Current  Research 

One  of  the  greatest  obstacles  the  researcher  faced 
was  researching  previous  work  written  on  the  subject  of 
sports  media  guides .   This  obstacle  became  increasingly 
frustrating  as  the  researcher  conversed  with  several  SID' s 
and  discovered  that  although  some  SID' s  may  get  up  to  15  or 
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20  research  surveys  a  year,  yet  there  is  very  little 
obtainable  (i.e.  available  through  interlibrary  loan) 
research.   This  led  me  to  the  conclusion  that  these 
researchers  either  didn't  finish  their  research  or  wrote 
master's  reports,  which  are  not  held  be  libraries,  rather 
than  master's  theses.   There  also  exists  the  possibility 
that  the  information  is  proprietary  and  not  available  for 
academic  research.   Articles  originating  from  these 
research  projects  are  also  difficult  to  obtain  because  they 
frequently  appear  in  periodicals  such  as  C o S I DA  Digest 
which  are  also  not  held  by  libraries  because  they  are  not 
journals  and  do  not  have  a  wide  enough  appeal. 

I  did  locate  a  thesis  written  by  Paul  Delger  of  Iowa 
State  University  in  1985.   In  his  research  entitled  "An 
analysis  of  the  effectiveness  of  Iowa  State  University's 
men's  sports  information  office  in  serving  the  state's 
media"  Delger  had  approximately  three  questions  in  his 
newspaper  survey  dealing  with  media  guides  directly  or 
involving  media  guides  indirect ly .^^ 

The  first  question  on  the  newspaper  survey  that  dealt 
with  media  guides  was  actually  seven  different  questions 
grouped  together.   Questions  "a"  through  "c"  asked 
sport swriters  if  the  ISU  media  guides  arrive  on  time,  if 
the  information  in  the  guides  is  useful  and  if  the  guides 
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are  easy  to  use.   The  following  three  questions  (d,e  and  f) 

asked  the  respondents  their  opinions  of  the  magazine  format 

(8  1/2  x  11)  of  ISU  media  guides  and  their  size  preferences 

(no  distinction  between  sports) .  The  last  question,  "g", 

asked  respondents  to  check  which  ISU  media  guides  for  men's 

sports  they  receive  and  to  indicate  how  often  each  are 

used.  The  other  two  questions  which  indirectly  dealt  with 

media  guides,  asked  about  the  usefulness  of  football  and 

basketball  summer  media  guides  (also  known  as  a  prospectus) 

and  also  the  respondent's  opinions  of  the  usefulness  of  the 

separate  record  book  and  if  the  records  should  be  returned 

to  each  sport's  guide.23 

Delger  had  hypothesized  that  newspaper  sport swriters 

would  dislike  the  magazine-type  (8  1/2  x  11)  media  guides 

and  would  prefer  the  smaller  (5  1/2  x  8  1/2)  guides.   In 

1984,  Delger  states,  Iowa  State  Sports  Information  went  to 

the  magazine  format  for  all  of  its  media  guides,  even 

though  the  5  1/2  x  8  1/2  size  had  been  popular  in  the  past . 

Iowa  State  now  seeks  to  serve  both  the 
media  and  the  recruitment  of  student- 
athletes  with  one  book.  The  only  general 
difference  in  the    books  is  the  ones 
targeted  for  athletes  have  a  special 
four-color  recruiting  insert  on  Iowa 
State  University  in  the  middle.  In  1984, 
however,  the  football  guide  for  media 
members  did  contain  the  four-color 
insert.   Iowa  State  is  one  of  the  major 
universities  in  the  United  States  that 
appears  to  be  following  a  nation-wide 
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trend  towards  the  larger  media  guides  ,a** 

Delger  assumed  that  the  sport swriters  would  not  like  the 

larger  size  because  it  is  difficult  to  carry  in  a  coat  or 

trouser  pocket  and  would  not  consider  it  a  "true  media 

guide.  "="' 

The  results  found  the  assumptions  to  be 
incorrect.   Thirty  (61.2  percent)  of  59 
newspaper  respondents  said  they  liked  the 
magazine  format,  while  only  19  (38.8 
percent)  disliked  it .   When  asked  about 
an  ideal  size,  the  8  1/2  x  11  format 
received  the  top  vote  with  19  (47.5 
percent) ,  followed  by  4  x  9  with  10  (25 
percent)  and  5  1/2  x  8  1/2  with  seven 
(17.5  percent)  .*(3 

I  would  like  to  note  that  Delger  also  states  in  Table 
5-2  on  page  31,  that  of  the  11  respondents  (21.6  percent  of 
the  respondents)  six  answered  "Not  relevant"  and  five  gave 

iswer  .=s' 

Delger  also  touched  lightly  on  the  subject  of  media 
guides  for  non-revenue  (no  income)  sports.   He  found  that 
these  media  guides  were  most  likely,  in  fact  almost 
overwhelmingly,  to  be  used  "Sometimes"  or  "Never"  rather 
than  "Usually"  or  "Always."   He  also  found  that  summer 
guides  or  prospectus'  had  low  usage,  but  were  not 
necessarily  considered  useless.30 

Concerning  sportswriter ' s  viewpoints  on  ISU' s 
separate  record  book,  Delger  found  that  over  66  percent 
(30)  of  the  respondents  "definitely"  want  the  all-time 
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records  returned  to  the  media  guides .  But  he  stated  that 

the  opinion  of  the  usefulness  of  the  record  book  was 

"fairly  split...  18  (40  percent)  rated  it  'regularly 

useful,'  17  (37.8  percent)  'occasionally  useful'  and  seven 

(15.6  percent)  'indispensable.'"31 

In  his  recommendations  Delger  makes  the  following 

statements : 

The  new  8  1/2  x  11  media  guides  received 
strong  backing  so  that  new  venture  can  be 
generally  termed  successful.  Returning 
the  all-time  records  to  the  back  of  each 
guide  would  make  a  more  complete  book, 
and  thus  lessen  the  value  of  the  new 
record  book.  Although  a  separate  record 
book  may  save  money,  the  convenience  of 
having  the  necessary  information  in  one 
source  is  also  important  ,3:a 

Delger  also  suggested  reduced  mailing  of  non— revenue 
sports  media  guides  and  the  trimming  of  media  guides  which 
have  low  media  usage.   "It  is  a  waste  of  money  to  send 
books  to  media  members  who  do  not  use  them.   A  relatively 
simple  way  to  discover  which  specific  guides  media  members 
use,  is  to  mail  a  form  periodically  asking  them  to  indicate 
that  particular  information."33 
Research  Expectations 

As  I  went  into  this  research,  I  had  two  expectations 
of  the  findings : 

Expectation  One:  Sports  information  directors  rely 
more  on  peers  (i.e.  CoSIDA  competitions)  for  the 
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evaluation  of  their  media  guides  than  on  feedback  from 
sports  media  personnel . 

Part  of  the  reasoning  behind  this  expectation  is  the 
fact  that  CoSIDA  competitions  allow  for  an  easier  and  less 
time  consuming  means  of  evaluating  media  guides  than  other 
forms  of  evaluation,  such  as  surveys,  which  may  involve  the 
sports  media  personnel .   This  expectation  also  takes  into 
account  the  possibility  that  sports  information  directors 
may  produce  media  guides  more  for  the  benefit  of  other 
sports  information  directors  than  for  sports  media 
personnel.   Before  conducting  the  research,  I  felt  that  the 
research  would  show  that  there  are  few  formal  or  informal 
methods  of  evaluation  of  media  guides  by  sports  information 
directors.  I  also  felt  that  sports  information  directors 
would  encourage  evaluation  of  media  guides  by  sports  media 
personnel  if  they  had  an  effective  and  efficient  means  of 
doing  so  and  if  they  felt  they  would  have  the  support  of 
their  peers . 

Expectation  Two:  Technical  quality  of  media  guides. 
primarily  in  terms  of  graphics  and  presentation  of 
information,  has  little  effect  of  the  usage  patterns  of 
the  media  guides  by  sports  media  personnel . 

I  thought  that  if  the  sports  media  person  desires  some 
bit  of  information,  he  will  likely  spend  extra  time  looking 
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for  it,  call  up  the  SID,  or  simply  avoid  using  the 
information  by  working  around  the  problem.   I  also  felt 
that  a  winning  season  plays  a  much  larger  role  in  the  usage 
of  a  media  guide  than  quality  of  the  guide. 
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CHAPTER  III.  MEDIA  GUIDES  USED  IN  RESEARCH 


Sports  used  in  research 

For  my  research  I  chose  to  study  the  media  guides  of 
football,  Men's  basketball,  Women's  basketball  and 
baseball .   These  sports  were  chosen  because  they  are  sports 
represented  at  each  Big  Eight  school  (with  the  exception  of 
baseball  at  Colorado)  and  they  also  represent  revenue,  non- 
revenue,  men's  and  women's  sports.  A  complete  description 
of  each  media  guide  is  located  in  Appendix  A.  In  the  rest 
of  the  chapter,  I  have  capsulized  the  information  found  in 
the  media  guide  descriptions  for  comparison  and  also 
included  a  brief  discussion. 

Table  3-1,  an  estimate  by  SIDs  of  the  number  of  weeks 
and  personnel  necessary  for  the  production  of  football 
media  guides,  has  one  unusual  response — namely  the  estimate 
from  the  Colorado  SID  on  the  number  of  weeks  necessary  for 
the  production  of  the  football  media  guide.  I  feel  that 
since  his  response  was  so  much  higher  than  all  of  the  other 
responses,  he  might  have  misunderstood  the  question. 
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The  second  table,  Table  3-2,  lists  the  number  of 
football  media  guides  produced  by  each  school  and  the 
amount  budgeted  by  each  school  for  the  1986  guides .  One  of 
the  main  reasons  why  the  amount  budgeted  for  the  ISU  and  KU 
media  guides  is  comparatively  high  is  that  both  have  hard 
covers.  These  schools  are  the  only  ones  in  the  conference 
to  use  hard  covers  on  their  media  guides . 


TABLE  3-1 

SID  estimate  of  the  number  of  weeks  and  personnel  necessary 
for  the  production  of  football  media  guides. 


Weeks 

Personnel 

Colorado 

20 

3 

Iowa  State 

5 

3 

Kansas 

6 

3 

Kansas  State 

8 

8 

Missouri 

6 

4 

Nebraska 

NR 

NR 

Oklahoma 

NR 

NR 

Oklahoma  State 

NR 

NR 

NR  no  response 
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TABLE  3-2 


Number  of  copies  of  football  media  guides  produced  and  the 
amount  budgeted  for  the  production  of  the  guides. 


No.  of 

c  op  i  e  s 

Amount  budgeted 

Colorado 

6,000 

$16,000 

Iowa  State 

5,500 

$22,000 

Kansas 

7,000 

$25,000 

Kansas  State 

3,000 

$10,450 

Missouri 

8,000 

******** 

Nebraska 

NR 

NR 

Oklahoma 

11,000 

NR 

Oklahoma  State 

NR 

NR 

♦♦♦production  of  Missouri  guides  sponsored  by  The  Tiger 
Network,  a  division  of  Learfield  Communications,  Inc. 
NR  no  response 


The  SID  estimates  for  the  number  of  weeks  and 
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personnel  required  for  the  production  of  men' s  basketball 
media  guides  appear  to  be  more  even  than  the  estimate  for 
football  media  guides. 


TABLE  3-3 


SID  estimate  of  the  number  of  weeks  and  personnel  necessary 
for  the  production  of  men's  basketball  media  guides. 


Wee 

:ks 

Personnel 

Colorado 

5 

2 

Iowa  State 

3 

2 

Kansas 

6 

3 

Kansas  State 

6 

6 

Missouri 

6 

4 

Nebraska 

NR 

NR 

Oklahoma 

NR 

NR 

Oklahoma  State 

NR 

NR 

NR  no  response 


Unlike  the  estimate  figures  on  the  number  of  weeks  and 
personnel  needed  to  produce  men's  basketball  media  guides, 
the  figures  in  Table  3-4  show  a  lot  more  variation.  This  is 
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especially  true  of  the  figure  given  as  the  amount  budgeted 
for  the  production  of  KU  men's  basketball  media  guides. 
Since  I  didn't  have  a  copy  of  the  guide  to  evaluate,  I'm 
unsure  of  the  reason  why  this  figure  is  so  much  higher. 

TABLE  3-4 


Number  of  copies  of  men's  basketball  media  guides  produced 
and  the  amount  budgeted  for  the  production  of  the  guides. 


No.  of 

copies 

Amount  budgeted 

Colorado 

2,000 

$9,000 

Iowa  State 

4,500 

$17,000 

Kansas 

7,000 

$24 ,000 

Kansas  State 

3,600 

$8,700 

Missouri 

8,000 

****** 

Nebraska 

NR 

NR 

Oklahoma 

8,000 

NR 

Oklahoma  State 

NR 

NR 

♦♦♦product ion  of  Missouri  guide  sponsored  by  The  Tiger 
Network,  a  division  of  Learfield  Communications,  Inc. 
NR  no  response 

As  with  men's  basketball,  the  figures  estimating  the 

number  of  weeks  and  personnel  needed  to  produce  women's 

basketball  media  guides  show  little  variation.  But,   unlike 

the  men's  basketball  media  guides,  there  is  little 

variation  in  the  amount  budgeted  for  the  production  of  the 
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guides  as  seen  in  Table  3-6. 


TABLE  3-5 

SID  estimate  of  the  number  of  weeks  and  personnel  necessary 
for  the  production  of  women's  basketball  media  guides. 


Wee 

:ks 

Personnel 

Colorado 

5 

2 

Iowa  State 

3 

2 

Kansas 

4 

2 

Kansas  State 

6 

4 

Missouri 

4 

2 

Nebraska 

NR 

NR 

Oklahoma 

NR 

NR 

Oklahoma  State 

NR 

NR 

NR  no  response 
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TABLE  3-6 


Number  of  copies  of  women's  basketball  media  guides 
produced  and  the  amount  budgeted  for  the  production  of  the 
guides . 


No.  of 

cop 

ies 

Amount  budgeted 

Colorado 

1,500 

$6,000 

Iowa  State 

3,500 

$5,000 

Kansas 

1,000 

$6,700 

Kansas  State 

2,500 

$4,000 

Missouri 

2,000 

$3,200 

Nebraska 

NR 

NR 

Oklahoma 

NR 

NR 

Oklahoma  State 

NR 

NR 

NR  no  response 
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The  SID  estimates  of  the  weeks  and  personnel  needed 
for  thee  production  of  basketball  media  guides  shows  the 
least  amount  of  variation,  especially  in  the  number  of 
personnel  required.   I  was  particularly  surprised  at  the 
small  amount  of  time  ISU  spends  on  their  baseball  guide. 


TABLE  3-7 

SID  estimate  of  the  number  of  weeks  and  personnel  necessary 
for  the  production  of  baseball  media  guides. 


Weeks 

Personnel 

Colorado 

NA 

NA 

Iowa  State 

2 

2 

Kansas 

4 

2 

Kansas  State 

6 

2 

Missouri 

4 

2 

Nebraska 

NR 

NR 

Oklahoma 

NR 

NR 

Oklahoma  State 

NR 

NR 

NA  not  applicable 
NR  no  response 


There  are  a  tew  outstanding  variations  in  the  figures. 
Comparatively  the  amount   spent  by  KU  to  produce  1,000 
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guides  is  more  than  double  the  amount  by  ISU.  But,  this 

difference  is  explained  by  the  fact  that  the  KU  guide  had 

44  pages  compared  to  ISU' s  16  pages.  KSU,  on  the  other 

hand,  spent  almost  as  much  as  ISU  to  produce  less  than  half 

the  number  of  guides.  This  I  have  a  little  trouble 

explaining.  The  best  explanation  I  have  is  that  the  KSU 

guide  was  52  pages  in  length  and  because  of  the  small 

number  printed,   they  could  not  take  advantage  of  the  cost 

saving  associated  with  increased  production. 

TABLE  3-8 

Number  of  baseball  guides  produced  and  the  amount  budgeted 
for  the  production  of  guides. 


No.  of 

copies 

Amount 

spent 

Colorado 

NA 

NA 

Iowa  State 

1,000 

$1,500 

Kansas 

1,000 

$3,500 

Kansas  State 

400 

$1,400 

Missouri 

2,000 

#  *  +  *  % 

Nebraska 

NR 

NR 

Oklahoma 

1,200 

NR 

Oklahoma  State 

NR 

NR 

♦♦♦production  of  Missouri  guide  sponsored  by  The  Tiger 
Network,  a  division  of  Learfield  Communications,  Inc. 
NA  not  applicable 
NR  no  response 
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The  non-revenue  sports,  women's  basketball  and 
baseball,  are  the  least  likely  to  variation  in  the  guide 
dimensions.  Women's  basketball,  in  particular,  shows  the 
least  amount  of  variation  with  the  majority  of  the  guides 
being  8  1/2  x  11.  With  the  amount  of  variation  in  the 
football  and  men's  basketball  guides,  it's  no  wonder  there 
is  so  much  controversy  over  standardization. 


TABLE  3-9 

Comparison  of  Big  Eight  media  guide  sizes  by  sports  and 
schools . 

Football     Men's        Women's       Baseball 
Basketball   Basketball 

Colorado      4x9        81/2  x  11    6  x  9         NA 

Iowa  State    81'*    x  11    81/2  x  11*   81/2  x  11"    B*'a  x  11 

Kansas        81'2  x  11"   NA  81/2  x  11     6x9 

Kansas        51'2  x  9"    81'2  x  11    8*'a  x  11     4x9 

State 

Missouri  51/=2    x9  6x9  6x9  4x9 

Nebraska  5x7  6x9  8l/2    x    11  B1/2    x   11 

Oklahoma  5x7  6    x    83/a  4x9  4x9 

Oklahoma      81/2  x  11    NA  81/2  x  11     81/2  x  11 

State 

*  I  was  sent  the  1987-88  guide  by  mistake 

fractions  have  been  rounded-off ,  for  exact  measurements 
see  appropriate  description  in  Appendix  D 
NA  not  applicable  or  guide  not  available 
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CHAPTER  IV.  METHODOLOGY 


Survey 

The  mail  survey  method  as  the  means  for  data 
collection.   Wimmer  and  Dominick  state  that  mail  surveys 
are  popular  because  they  can  secure  a  great  deal  of  data 
with  a  minimum  expenditure  of  time  and  money.   "At  the 
outset,  however,  researchers  should  be  aware  that 
respondents  are  busy  with  many  demands  on  their  time."3'* 
Survey  sample 

I  determined  that  I  would  use  two  surveys.   The  first 
survey  group  consisted  of  all  eight  of   the  Big  Eight 
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Conference  sports  information  directors  (SIDs) .   The  second 
survey  group  was  made  up  of  sports  media  personnel  also 
from  the  Big  Eight  Conference.   This  second  group 
represented  sports  media  personnel  who  were  newspaper 
sports  editors  or  writers,  television  sports  anchors  and 
radio  sports  anchors . 
Obtaining-  the  sample 

The  sample  for  the  media  survey  was  obtained  from 
media  outlet  listings  in  the  1986-87  media  guides  from  all 
eight  of  the  Big  Eight  schools.   These  media  outlet 
listings  typically  divided  the  listings  into  the  three 
media  categories . Each  of  the  listings  also  included  the 
name  of  the  sports  media  person  or  persons  who  covered  the 
Big  Eight  Conference.   It  was  determined  that  the  sports 
media  personnel  research  population  was  285 .   On 
advisement  of  committee,  I  selected  approximately  one-half 
of  the  population  (142)  as  media  survey  sample  group. 
Those  media  personnel  in  the  sample  were  selected  through 
the  use  of  a  systematic  random  sample  starting  from  a 
randomly  selected  number.   The  media  respondents  were 
selected  in  proportion  to  the  media  listings  in  the  media 
guides  (for  example,  if  a  school  listed  24  newspaper  media 
persons,  then  12  surveys  were  sent  to  the  newspaper  media 
who  regularly  cover  that  school) .   The  total  population  of 
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Big  Eight  Conference  Sports  Information  Directors  (8)  was 
used  in  the  SID  survey. 
Survey  instrument 

Separate  guest ionnaires  were  constructed  for  the 
sports  media  personnel  and  the  SID' s .   Survey  guestions 
were  composed  by  myself  with  the  assistance  of  Kansas  State 
Assistant  Sports  Information  Director  Kenny  Mossman,  my 
graduate  committee,  my   former  mass  communication  research 
instructor,  and  guestions  from  survey  used  by  Paul  Delger 
in  his  research. 

The  sports  media  personnel  survey  was  five  pages  (8 
1/2  x  11)  in  length  (front  and  back  as  two  pages) .  It  was 
photocopied  on  white  paper  and  had  a  cover  letter  stapled 
to  the  survey.   Questions  on  the  survey  covered  media  guide 
size  preferences,  usage  patterns,  media  guide  functions  and 
media  opinions  concerning  media  guides .  (See  sample  survey 
in  Appendix  A.) 

The  SID  survey  was  also  five  pages  (8  1/2  x  11)  in 
length  (front  and  back  as  two  pages) ,  similarly  photocopied 
and  had  a  cover  letter  stapled  to  the  survey.   This  survey 
had  guestions  covering  production  of  media  guides,  SID 
perceptions  of  media  preferences  and  feedback  from  the 
media.  (See  sample  survey  in  Appendix  A.) 
The  Pre-test 

32 


The  sports  media  personnel  survey  was  pre-tested  by 
the  eight  Big  Eight  Conference  college  newspaper  sports 
editors.   The  SID  survey  was  pre-tested  by  the  sports 
information  directors  of  Pittsburgh  State  University, 
Wichita  State  University,  Fort  Hays  State  University  and 
Washburn  University  (all  Kansas  public  institutions) . 
After  the  surveys  were  returned  there  were  a  few  guestions 
that  were  omitted  others  that  went  through  minor  revisions 
Mailings 

On  October  24,  1987,  I  mailed  the  142  media  surveys 
and  mailed  the  eight  SID  surveys  on   November  2,  1987. 
Approximately  two  weeks  following  the  media  survey,  a 
reminder  post  card  was  sent  to  the  sports  media  personnel 
who  had  not  yet  responded.   A  combination  of  telephone  and 
mail  was  used  to  remind  the  SIDs .   One  of  the  SID  surveys 
was  lost  in  the  mail  and  never  located. 
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FOOTNOTES 


3^Roger  D.  Wimraer  and  Joseph  R.  Dominick,  Mass  Media 
Research .  (Belmont,  California:  Wadsworth  Publishing 


Company,  1983),  p.  124. 
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CHAPTER  V.  RESULTS 


A  total  of  68  media  surveys  was  returned  out  of  a 
possible  142  for  a  return  rate  of  47.9  percent.   For  the 
sports  information  directors  (SIDs) ,  seven  surveys  were 
returned  (six  usable)  for  a  return  rate  of  87.5  percent. 
The  one  SID  survey  was  not  returned  was  supposedly  lost  in 
the  mail  because  the  SID  stated  he  mailed  it  on  December 
18,  1987,  it  was  never  located.   The  results  section  is 
divided  into  two  separate  sections.   In  the  first  section 
the  results  of  the  media  survey  will  be  discussed,  the 
second  section  will  do  the  same  with  the  SID  survey 
results . 
Media  Surveys 

The  media  sample  was  divided  into  50  percent  (71) 
newspaper,  32  percent  (46)  television  and  18  percent  (26) 
radio.  This  research,  unlike  that  of  Delger's,  recognized 
that  even  though  newspaper  sport swriters  and  editors  might 
be  the  heaviest  users  of  media  guides,  they  are  not  the 
only  media  professionals  who  rely  media  guides  and  were 
therefore  included  in  the  media  guide  survey.    (The  surveys 
Delger  sent  to  radio  and  television  sports  personnel  did 
not  include  questions  on  media  guides,  whereas  his  survey 
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to  newspaper  sports  personnel  did.)   Taking  this  into 
consideration,  I  was  somewhat  surprised  that  the  52.5 
percent  (24)  return  rate  of  the  television  surveys  was 
better  than  that  of  the  newspaper  respondents .  Newspaper 
respondents  had  a  return  rate  of  48.6  percent  (35)  and 
radio  respondents  had  a  return  rate  of  34.6  percent  (9) . 
I  question  if  there  is  a  possible  relationship  between  the 
higher  television  return  rate  and  an  interest  or  enthusiasm 
these  sports  media  personnel  have  for  the  subject  of  sports 
media  guides . 

Radio  sports  personnel  reported  the  least  experience 
in  covering  the  Big  Eight  with  an  average  of  8.38  years, 
whereas  television  and  newspaper  respondents  had  an  average 
of  10.22  and  10.00  years  respectively  for  an  overall 
average  of  9.87  years  experience  in  covering  the  Big  Eight. 
When  asked  how  many  Big  Eight  schools  they  routinely  cover, 
the  overall  average  was  1.51  schools,  newspaper  media  cover 
1.31  schools,  television  media  cover  1.54  schools  and  radio 
personnel  cover  1.67  schools. 

The  question  of  what  is  the  "preferred"  size  of  media 
guide  is  almost  as  controversial  a  question  as  "What  is  the 
purpose  of  a  media  guide?"   This  question  was  a  very 
important  one  in  this  research  due  to  the  then  current 
discussion  by  Big  Eight  officials  and  SIDs  on 
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standardization  of  Big  Eight  media  guide  sizes .    (During 
Summer,  1987  the  Big  Eight  Office  did  a  small — 17 
respondents — survey  on  the  subject  of  standardization  of 
football  and  basketball  media  guides.) 

Overall  there  is  no  "perfect"  size  for  all  media 
guides.  From  the  complaints  of  some  of  the  media  who  use 
the   4  x  9-sized  football  media  guide,  I  was  surprised  to 
see  just  how  popular  the  size  is.   My  research  showed  32.4 
percent  (22)  of  the  combined  media  preferring  the  5  1/2  x  8 
1/2  size,  25.0  percent  (17)  preferred  the  4x9  size,  23.5 
percent  (16)  preferred  the  8  1/2  x  11  size  and  16.2  percent 
(11)  preferred  the  6x9  size  (2.9  percent  or  2  no 
answers) . 

Out  of  the  17  respondents  in  the  Big  Eight  Conference 
survey,  10  said  they  thought  the  4x9  size  of  football 
media  guide  was  "ideal,"  while  six  of  the  respondents 
preferred  the  6x9  size.   This  survey  did  not  offer  the  5 
1/2  x  8  1/2  option  to  respondents.  I  wonder  if  those 
respondents  who  indicated  they  liked  the  4x9  size  for 
this  sport  do  so  because  they  think  the  smaller  dimensions 
would  allow  them  to  put  the  guide  into  their  coat  pocket, 
not  realizing  that  the  narrowed  size  and  the  amount  of 
information  needed  in  a  football  guide  might  also  increase 
the  thickness  of  the  guide  to  such  an  extent  that  it  would 
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make  it  difficult,  if  not  impossible,  to  put  into  their 
coat  pocket.   Respondents  who  have  not  had  to  use  this  size 
for  football  on  a  routine  basis  may  not  realize  that  there 
is  the  tendency  for  the  print  to  be  smaller,  increased 
possibility  of  words  ending  up  in  the  cracks  making  it 
difficult  to  read  and  that,  compared  to  other  sizes,  this 
size  is  difficult  to  keep  open  and  flat . 

An  Oklahoma  sports  writer  said:  "They  should  fit  into 
back  pants  (pocket)  or  inside  coat  pocket — or  least  not 
give  you  a  hernia  when  they're  in  a  briefcase."   Another 
Oklahoman,  who  preferred  the  8  1/2  x  11  size  for  football, 
said,  "You  usually  have  more  room  to  work  in  the  pressbox 
at  football  games.   The  basketball  6  x  9  is  perfect  for 
that  press  table.   Baseball  doesn't  need  to  be  very  big, 
but  4  x  9  is  too  small  for  anything."   From  table  3-9  it 
can  be  noted  that  the  most  popular  size  of  football  guide 
during  the  1986-87  school  year  was  in  the  5  1/2  x  8  1/2 
proximity,  with  four  of  the  guides  ranging  in  size  from  5  x 
7  to  5  1/2  x  9. 
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TABLE  5-1 
Media  size  preferences  for  football  media  guides. 


4x9 

5txS      x   Q1X2        6X9 

81/2  x 

11 

Overall 

25% 
(17) 

32.4% 
(22) 

16.2% 
(11) 

23.5% 
(16) 

Newspaper 

22.8% 
(8) 

2  8.6% 
(10) 

17.1% 
(6) 

25  .7% 
(9) 

Radio 

22.2% 
(2) 

44.4% 
(4) 

0 
0 

33.3% 
(3) 

Television 

29.2% 
(7) 

33.3% 
(8) 

2  0.8% 
(5) 

16.7% 
(4) 

*no  answer  overall:  2.9%  (2) ;  newspaper:  5.7%  (2) 

The  preferred  size  for  men's  basketball  media  guides 
is  probably  the  tightest  race  of  all .   In  the  lead  is  the  8 
1/2  x  11  with  30.9  percent  (21)  of  the  respondents,  while 
both   the  4x9  and  the  5  1/2  x  8  1/2  sizes  each  had  25.0 
percent  (17)  of  the  vote.   The  6x9  size  came  in  last  with 
16.2  percent  (11)  of  the  respondents  showing  a  preference 
for  this  size  and  2.9  percent  (2)  respondents  gave  no 
answer.   The  conference  was  egually  divided  on  the  sizes  of 
the  Men's  basketball  guide  for  the  1986-87  school  year  (see 
table  3-9)   with  four  schools  selecting  the  6x9  size 

(including  one  7x9)  and  four  schools  selecting  the  8  x  11 

(including  one  8  1/2  x  10)  size. 
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TABLE  5-2 


Media  size  preferences  for   men's  basketball  media  guides 


4x9 

5i/2  x  s*'2 

6x9 

8  1/2  x  11 

Overall 

25.0% 
(17) 

25.0% 
(17) 

16.2% 
(11) 

30.9% 
(21) 

Newspaper 

25.7% 
(9) 

22  .8% 
(8) 

17.1% 
(6) 

28.6% 
(10) 

Radio 

22.2% 
(2) 

44  .4% 
(4) 

0 
0 

33.3% 
(3) 

Television 

25  .0% 
(6) 

2  0.8% 
(5) 

20.8% 
(5) 

33.3% 
(8) 

*no  answer  overall:  2.9%  (2) ;  newspaper:  5.7%  (2) 

The  4x9  size  was  the  most  preferred  size  for  the 
women's  basketball  media  guide  with  32.4  percent  (22)  of 
the  respondents  selecting  this  option.   Like  men's 
basketball,  there  was  also  a  tie  between  the  second  and 
third  preferred  sizes  with  the  5  1/2x8  1/2  and  the  8  1/2 
x  11  sizes  each  having  23.5  percent  (16)  of  the  respondents 
selecting  these  sizes .   One  indication  of  why  the  4x9 
size  is  more  popular  in  women' s  basketball  than  it  is  in 
men's  basketball  may  lay  in  part  with  the  fact  that  an 
increased  number  of  respondents  didn't  even  answer  the 
question  (7.4  percent  or  5  people) .   Another  factor  is  the 
fact  that  women's  basketball  doesn't  receive  the  media 
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coverage  that  its  male  counterpart  does,  therefore  the 
media  guide  for  this  sport  isn't  used  nearly  as  heavily  and 
possibly  the  media  doesn't  care  as  much  about  what  size  it 
is.   Five  of  the  Big  Eight  schools  produced  the  8  x  11  size 
media  guides  for  women's  basketball  (see  table  3-9) ,  two 
other  schools  had  6  x  9-sized  guides  and  one  other  school 
had  a  4  x  9-sized  guide. 

TABLE  5-3 

Media  size  preference  for  women's  basketball  media  guides 


4x9 

5i/=  x  8tsa 

6  x 

9 

81/2  x  11 

Overall 

32.4% 
(22) 

23.5% 
(16) 

13. 
(9) 

2% 

23.5% 
(16) 

Newspaper 

31  .4% 
(11) 

22.8% 
(8) 

14  . 
(5) 

3% 

20.0% 
(7) 

Radio 

33.3% 

33.3% 

0 

33  .3% 

Television 

33 
(8) 

.3%    20.8% 
(5) 

(4) 

16 

.7%      25.0% 
(6) 

*no  answer  overall:  7.4%  (5) ;  newspaper:  11.4%  (4) ; 
television:  4.2%  (1) 

The  Nebraska  sports  writer  who  suggested  that  4  x  9  is 
the  best  size  for  baseball  guides  simply  because,  "baseball 
is  a  4  x  9  type  of  sport,"  joined  in  with  the  33.8  percent 
(23)  of  the  respondents  who  also  preferred  this  size. 
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Guides  that  are  5  1/2  x  8  1/2   had  23.5  percent  (16) 
respondents  saying  yes,  while  the  8  1/2  x  11  was  not  far 
behind  with  22.1  percent  (15)  respondents  selecting  this 
size.   As  with  women's  basketball,  baseball  also  has  less 
coverage  which  might  possibly  explain  why  8.8  percent  (6) 
the  respondents  didn't  answer  the  question.   I  was 
surprised  to  find  that  more  than  one-half  of  the  Big 

TABLE  5-4 
Media  size  preferences  for  baseball  media  guides 

4x9    51/2  x  81/2     6x9      81/2  x  11 

33.8%    23.5%  11 .8%      2271% 

Overall      (23)      (16)  (8)         (15) 

2871%    25  .7%  11  .4%      20.0% 

Newspaper    (10)     (9)  (4)         (7) 


44.4%    22.2%  0  33.3% 

Radio        (4)       (2)  0  (3) 


37.5%    20.8%  16.7%      20.8% 

Television   (9)      (5)  (4)        (5) 


*  no  answer  overall:  8.8%  (6) ,  newspaper:  14.3%  (5) , 
television:  4.2%  (1) 

Eight  schools  had  put  out  an  8  x  11-sized  guide  when  the  4 
x  9  appears  to  be  more  popular,  while  only  two  schools 
produced  the  4x9  size  and  one  school  had  a  6  x  9-sized 
guide . 
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Q.  HOW  OFTEN  DURING  THE  SEASON  DO  YOU  CONSULT  THE  MEDIA 
GUIDE  OF  THE  SCHOOL  OR  SCHOOLS  WHICH  YOU  ROUTINELY  COVER? 

When  asked  how  often  they  consult  the  media  guide  of  a 
school  or  schools  they  routinely  cover,  44.1  percent  (30) 
respondents  selected  the  response  "3-5  times  a  week,"  while 
29.4  percent  (20)  said  the  use  the  media  guide  "almost 
daily,"  and  26.5  percent  (18)  use  the  media  guide  "less 
than  3  times  a  week."   Newspaper  respondents  appeared  to 
use  the  guide  most  heavily  with  82.9  percent  (29)  percent 
of  the  respondents  indicating  they  use  guides  either  "3-5 
times  a  week"  or  "almost  daily"  (see  table  5-5) ,  whereas 
television  and  radio  sports  personnel,  83.8  percent  (20) 
and  77.7  percent  (7)  respectively,  indicated  they   were 
more  likely  to  use  a  media  guide  "3-5  times  a  week"  or 
"less  than  3  times  a  week."   Only  six  respondents  from  the 
electronic  media  indicated  they  use  a  media  guide  almost 
daily  (see  Table  5-5)  . 


43 


TABLE  5-5 


Media  usage  of  media  guides  on  a  weekly  basis 


Almost 
Daily 

3-5  Times 
Per  Week 

Less  than  Times 
Per  Week 

Overall 

29.4% 
(20) 

44  .1% 
(30) 

26  .5% 
(18) 

Newspaper 

4  0.0% 
(14) 

42.9% 
(15) 

17.1% 
(6) 

Radio 

22.2% 
(2) 

44  .4% 
(4) 

33.3% 
(3) 

Television 

16.7% 
(4) 

45.8% 
(11) 

37.5% 
(9) 

Q.  PLEASE  RANK  FROM  1  TO  4  (1=LEAST  IMPORTANT,  4=M0ST 
IMPORTANT)  IN  ORDER  OF  IMPORTANCE  THE  FOLLOWING  ITEMS  AS 
BASIC  FUNCTIONS  OF  MEDIA  GUIDES: 

Providing  primarily  useful  information  and  serving  as 
a  reference  for  the  media  as  a  basic  function  of  media 
guides  was  ranked  as  very  important  by  the  combined  media 
with  a  median  score  of  3.30  (on  a  scale  of  1  equaling  least 
important  and  4  equaling  most  important) .   Recruiting,  as  a 
function  of  media  guides,  was  ranked  much  lower  with  a 
median  score  of  2.20  by  the  combined  media,  while  promoting 
the  university  and  its  athletic  department  and  the  function 
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of  keeping  the  athletic  department  is  touch  with 
alumni/donors  were  ranked,  1.97  and  1.82  respectively,  much 
lower . 

Q.  RATE  THE  USEFULNESS  TO  YOU  OF  VARIOUS  TYPES  OF 
INFORMATION  PROVIDED  IN  MEDIA  GUIDES: 

When  asked  to  rate  the  usefulness  of  14  different 
types  of  information  which  are  found  in  media  guides  with 
the  rating  scale  as  follows:  one  equaling  something 
useless,   two  equaling  something  occasionally  useful,  three 
equaling  something  routinely  useful  and  four  equaling 
something  indispensable  the  following  items  received  these 
median  scores.   Rated  as  being  more  than  routinely  useful 
(median  score  over  3.00)  were  information  about  the  coach 
(3.20) ,  player  profiles  (3.38)  and  player  rosters  (3.68) . 

Because  a  large  number  of  items  had  median  scores  over 
2.50,  many  of  which  were  even  over  2.75,  the  researcher 
placed  these  items  is  a  separate  category.   Those  items 
which  had  rating  scores  over  2.50  and  under  3.00  were: 
information  about  assistant  coaches  (2.68) ,  opponent 
profiles  (2.92)  ,  statistics  against  all  opponents  (2.96)  , 
listing  of  All-Conference  and  Ail-American  players  (2.98) , 
information  on  stadium  and  or  fieldhouse  (2.81) , 
information  on  attendance  records  (2.57) ,  fact  pages/team 
trivia  (2.78)  and  statistics  against  last  year's  opponents 
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(2.85) .  Those  items  that  were  also  considered  occasionally 
useful,  but  possibly  not  as  useful  as  the  above  mentioned 
items,  were:  information  about  the  university  (2.32) , 
listing  of  media  outlets  (2.09) ,  and  information  about 
athletic  department  personnel  (other  than  coaches)   (2.47) . 
For  a  comparison  of  the  sports  media  personnel  ratings  and 
SID  estimates  see  Table  5-9. 

Q.  WHAT  IS  YOUR  OPINION  OF  ADVERTISING  ON  THE  COVERS  OF 
MEDIA  GUIDES?  and  WHAT  IS  YOUR  OPINION  OF  ADVERTISING  ON 
THE  INSIDE  PAGES  OF  MEDIA  GUIDES? 

On  the  subject  of  advertising  on  the  covers  of  media 
guides  or  inside  the  guide  itself,  the  respondents  either 
disliked  the  idea  or  had  no  opinion  on  the  subject. 
Advertising  on  the  covers  of  guides  was  disliked  by  45.6 
percent  (31)  of  the  respondents,  while  52.9  percent  (36)  of 
the  respondents  had  no  opinion  the  subject.   Similarly, 
57.4  percent  (39)  respondents  had  no  opinion  of  advertising 
in  media  guides  and  41.1  percent  (28)  of  respondents 
disliked  advertising.   Only  one  respondent  in  both 
guestions  indicated  that  he  liked  advertising  in  media 
guides  or  on  the  covers . 

One  thing  that  surprised  me  was  the  fact  that  three 
people  said  they  disliked  advertising  on  the  covers  yet  had 
no  opinion  on  the  subject  of  advertising  inside  the  guide. 
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I  wonder  if  these  people  object  to  the  idea  of  advertising 
being  there  or  if  they  object  because  they  feel  that  some 
other  item  such  as  a  schedule  or  team  photo  (two  items  that 
commonly  appeared  on  the  covers)  should  be  on  the  cover. 
In  the  Big  Eight  Conference  study  they  asked  the  sports 
media  personnel  if  limited  advertising  would  have  an 
adverse  effect  on  their  opinion  of  media  guides,  16  of  the 
respondents  said  "no"  and  the  one  remaining  respondent  said 
"no  opinion . " 

Q.  ARE  THE  MEDIA  GUIDES  FROM  SOME  SCHOOLS  EASIER  TO  USE 
THAN  OTHERS? 

An  overwhelming  number  of  respondents  said  "yes."   Of 
the  combined  sports  media  personnel,  83.8  percent  (57)  said 
"yes"  while  16.2  percent  (11)  responded  "no."   The  question 
following  the  above  question  asked  the  "yes"  respondents  if 
the  differences  between  the  easy-to-use  guides  and  the 
other  guides  were  based  more  on  format  or  on  writing  style. 
Although  the  vast  majority  of  the  respondents  indicated 
format,  the  open-ended  question  was  intended  to  elicit  the 
feelings  of  the  media  towards  media  guides,  and  directly 
tied  in  with  the  second  research  question  which  addressed 
the  technical  quality  of  media  guides  and  the  effect  of  the 
quality  on  usage. 

"Format — a  well-organized  media  guide  with  a  good 
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index  (table  of  contents)  is  extremely  important.   The  idea 
being  to  make  the  information  as  easy  to  find  as  possible. 
Writing  also  is  important — a  concise  style  is  a  plus — facts 
are  important,  but  so  are  human  interest  tidbits,"  a 
Missouri  sportswriter  said.   Another  Missouri  sportswriter 
tended  to  agree,  "Format  and  information — Oklahoma's  FB 
(football)  format  is  pitiful — makes  it  tough  to  find 
anything.   Colorado's  format  and  information  are  so  well 
organized  and  thorough.   They  include  40-yard  dash  times 
and  bench  press  records  on  each  player." 

A  few  media  personnel  suggested  that  tabs  help  make 
guides  easier  to  use.   "Tabs  (to)  designate  eight  to  10 
sections,  make  it  very  easy  to  turn  to  needed  information," 
a  Colorado  sportswriter  suggested. 

An  Iowa  sportswriter  stated  his  opinion  this  way,  "The 
best  guides  have  such  things  as  complete  yearly  results  and 
are  written  as  OBJECTIVELY  as  possible."   Whereas  an 
Oklahoma  writer  said,  "Usually  on  writing  style  and  the 
depth  of  information  provided — especially  on  player 
prof i les . " 

"Format,"  an  Oklahoma  sports  anchor  said  about  the 
differences,"  all  information  and  player  profiles  should  be 
standardized  as  much  as  possible."   This  suggestion  puts  a 
new  wrinkle  into  the  conference's  proposed  standardization 

48 


of  media  guides — namely,  if  the  conference  SIDs  should 
decide  to  standardize,  to  what  extent  should  they 
standardize? 

Much  of  the  information  I  had  encountered  about  the 
proposed  standardization  had  given  me  the  impression  that 
the  standardization  guestion  was  one  of  media  guide  size  or 
dimensions,  rather  than  format.   But  with  such  a  large 
number  of  sports  media  personnel  indicating  that  format 
plays  a  big  role  in  ease  of  use  and  also  the  diversity  of 
opinion  on  what  is  the  best-sized  guide  for  each  sport,  I 
wonder  if  the  focus  of  the  standardization  question  should 
switch  to  concentrating  on  format.   This  question  is 
somewhat  related  to  the  first  research  question  which  asked 
if  SIDs  rely  more  on  peers  for  the  evaluation  of  media 
guides  rather  than  feedback  from  sports  media  personnel. 
If  the  SIDs  are  truly  relying  on  feedback  from  the  sports 
media  personnel,  especially  from  the  standpoint  of   media 
guide  standardization,  then  possibly  they  are  not  looking 
at  the  full  issue  but  rather,  only  part  of  it. 

A  much  less  controversial  question  dealt  with  the 
sports  media  personnel's  preference  of  media  guide  binding 
(for  guides  smaller  than  8  1/2  x  11) .   Plastic  spiral 
binding  was  the  choice  of  42.6  percent  (29)  of  the 
respondents,  29.4  percent  (20)  of  the  respondents  selected 
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coated  wire  spiral  binding,  glued  binding  was  preferred  by 
22.1  percent  (15)  of  the  respondents,  the  least  preferred 
type  of  binding  was  stapled  with  10.3  percent  (7) 
respondents  selecting  it  as  their  preferred  binding. 
Although  this  question  was  intended  to  be  a  multiple  choice 
question,  one  Missouri  sportswriter  voiced  his  opinion  of 
glued  bindings  by  saying,  "Yuck — you  have  to  stand  on  it 
five  minutes  just  to  use  itlii" 

TABLE  5-6 
Media  preferences  for  the  binding  of  media  guides 


Coated 
Wire 

Plastic 
Spiral 

Glued 

Stapled 

Overall 

29.4% 
(20) 

42.6% 
(29) 

22.1% 
(15) 

10.3% 
(7) 

Newspaper 

28.6% 
(10) 

4  8.6% 
(17) 

14  .3% 
(5) 

17.1% 
(6) 

Radio 

11  .1% 
(1) 

44.4% 
(4) 

44  .4% 
(4) 

0 
0 

Television 

37.5% 
(9) 

33.3% 
(8) 

25  .0% 
(6) 

4.2% 
(1) 

♦Respondents  may  have  given  more  than  one  answer 


Q.  PLEASE  CHECK  THE  ONE  STATEMENT  OF  THE  FOLLOWING  THREE 
STATEMENTS  WHICH  YOU  MOST  AGREE  WITH: 

Almost  all  of  the  respondents  (92.6  percent,  63 
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respondents)  agreed  with  the  statement :  "The  media  guides 
of  the  Big  Eight  Conference  are,  in  general,  useful  sources 
of  information  which  I  use  as  primarily  a  reference."   The 
statement:  "Beyond  the  spelling  of  names  and  statistical 
information  on  players  and  opponents,  the  rest  of  the  guide 
is  usually  of  little  value,"  found  agreement  with  5.9 
percent  (4)  of  the  respondents.  Only  one  respondent  (1.5 
percent)  found  agreement  with  the  statement:  "Although  I 
occasionally  use  the  media  guides  as  an  information 
reference,  I  typically  use  them  more  as  a  source  of  ideas 
for  articles  and  columns." 

Q.  DO  YOU  FEEL  YOU  RECEIVE  AN  APPROPRIATE  NUMBER  OF  GUIDES 
FROM  EACH  SCHOOL  (ESPECIALLY  THOSE  SCHOOLS  YOU  ROUTINELY 
COVER) ? 

Seventy-five  percent  (51)  of  the  respondents  said  that 
"yes,"  they  receive  an  appropriate  number  of  guides  from 
each  school,  especially  those  schools  they  routinely  cover. 
Whereas  23.5  percent  (16)  said  they  didn't  receive  enough 
and  one  person  (1.5  percent)  didn't  answer  the  question. 
The  majority  of  the  respondents  who  indicated  they  didn't 
receive  an  appropriate  number  of  guides  said  they  would 
like  to  receive  more  guides. 
Q.  HOW  LONG  DO  YOU  KEEP  A  MEDIA  GUIDE? 

Overall  45.6  percent  (31)  of  the  sports  media 
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personnel  said  they  keep  a  media  guide  for  a  couple  of 
years,  while  26.5  percent  (18 — 13  of  which  were  newspaper 
sports  media)  said  they  "keep  until  the  guides 
disintegrate."   "Until  I  receive  the  next  one  for  that 
school  and  sport,"  was  the  response  indicated  by   23.5 
percent  (16)  of  the  respondents  and  2.9  percent  (2)   of  the 
respondents  said  they  keep  a  guide  until  the  end  of  the 
season.   While  no  one  said  that  they  keep  a  guide  "until 
the  end  of  the  school  year,"  there  was  one  person  who 
didn't  answer  the  question. 

Q.  WHY  WOULD  YOU  KEEP  A  MEDIA  GUIDE  FOR  MORE  THAN  A  COUPLE 
OF  YEAR? 

The  question  following  the  above  question  asked  the 
sport  media  personnel  why  they  would  keep  a  media  guide  for 
more  than  a  year.   Most  of  the  respondents  indicated  that 
guides  were  typically  kept  as  a  reference.   A  Colorado 
sports  editor  responded  this  way,  "Never  know — you  wouldn't 
throw  out  an  encyclopedia  after  one  book  report,  would 
you?"   A  Nebraska  sports  editor  gave  the  impression  that 
his  paper  takes  the   job  of  keeping  the  media  guides  as 
reference  material  very  seriously  when  he  said,  "We  bind  in 
permanent,  hard  cover  all  the  Nebraska  football  and 
basketball  media  guides — have  them  back  to  the  1930'  s  and 
use  them  a  lot .   Reason  use  past  media  guides — each  guide 
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has  a  recap  of  the  previous  season' s  games  (leading 
rushers,  etc.) ,  if  writing  about  a  past  player  and  remember 
he  had  a  great  game  against  Kansas  in  his  junior  year,  you 
can  find  the  facts  quickly  and  easily."  "(on  why  keep 
guide)  For  reference — in  Iowa  State's  case,  I  have  all 
football  and  basketball  guides  for  last  30  years,"  said  an 
Iowa  sport swriter .   Keeping  media  guides  as  reference 
material  for  decades  doesn't  appear  just  a  tendency  of  the 
major,  larger  readership/viewership  media  (actually 
newspaper  respondents  showed  more  of  a  tendency  to  keep 
guides  for  a  large  number  of  years) .   As  a  Columbia, 
Missouri,  sports  writer  put  it,  "(we  keep  guides)  for 
background  and  historical  information.   This  year  we  did  a 
story  on  MU' s  1971  recruiting  class — we  needed  that 
guide! i"   Using  past  guides  as  a  reference  for  following 
the  professional  sports  careers  of  former  collegiate 
players  was  also  frequently  mentioned. 
Q.  DO  YOU  COLLECT  THE  MEDIA  GUIDES  OF  CERTAIN  SPORTS 
(PROFESSIONAL  OR  COLLEGE)  OR  CERTAIN  SCHOOLS? 

Of  a  more  personal  nature,  I  found  that  newspaper  and 
radio  sports  media  personnel  (48.6  percent  or  17 
respondents  and  66.7  percent  or  6  respondents 
respectively)  were  the  most  likely  to  actually  collect 
media  guides.   Overall  42.6  percent  (29)  of  the  media  said 
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they  collect  the  media  guides  of  certain  sport 

(professional  or  college) ,  while  57.4  percent  (39)  said 

they  don't  collect  guides. 

Q.  PLEASE  RANK  FROM  1  TO  4  THE  GUIDES  WHICH  YOU  USE  THE 

MOST: 

When  asked  to  rank  from  one  to  four  (one  equalling 
least  heavily  and  four  equalling  heaviest)  the  guides  which 
they  use  most,  football  media  guides  were  ranked  as  being 
the  guides  receiving  the  heaviest  use  with  a  median 
combined  media  score  of  3.87.   The  scores  ranged  from  the 
3.83  of  television  to  the  3.89  of  radio.   The  second  most 
heavily  used  guide  was  Men's  basketball  guide  with  a  median 
score  of  3.37,  the  range  of  scores  from  radio's  3.00  to 
television's  3.54.   There  were  great  differences  in  the 
amount  of  reported  use  of  football  and  Men's  basketball 
media  guides  compared  to  the  reported  use  of  women's 
basketball  and  baseball .   The  median  score  for  women' s 
basketball  was  1.58  with  the  range  of  the  scores  from 
television's  1.54  to  newspaper's  1.71.   The  media  guides 
receiving  the  least  amount  of  use  was  baseball  with  a 
median  score  of  1.58.   The  range  of  scores  varied  from 
newspaper  and  television's  1.38  to  radio's  1.44. 
Q.  DO  YOU  FEEL  THE  MEDIA  GUIDES  OF  THE  BIG  EIGHT  CONFERENCE 
COMPARE  FAVORABLY  WITH  THOSE  OF  OTHER  CONFERENCES? 
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This  question  received  an  overwhelming  "yes"  response 
from  97  percent  (66)  of  the  respondents.   This  question 
received  only  one  "no"  response  and  was  not  answered  by 
another  (both  1.5  percent) .  A  similar  question  which  asked 
if  Big  Eight  media  guides  compared  favorably  with  those  of 
professional  teams,   also  had  a  strong  positive  response 
with  83.8  percent  (57)  of  the  respondents  saying  "yes"  the 
guides  do  compare  favorably  with  the  guides  of  professional 
teams  while  14.7  percent  (10)  said  "no"  and  one  person  did 
not  answer  the  question. 

Q.  IF  YOU  DID  NOT  HAVE  MEDIA  GUIDES,  AND  HAD  TO  RELY  ON 
OTHER  INFORMATION  RESOURCES  SUCH  AS  WEEKLY  MAILINGS  AND 
PROSPECTUS' ,  WOULD  YOUR  ABILITY  TO  COVER  THE  BIG  EIGHT  BE 
SEVERELY  HAMPERED? 

"Yes"  response  from  69.1  percent  (47)  of  the  combined 
media,  while  30.9  percent  (21)  of  the  respondents  said 
"no." 

Q.  AS  THE  SEASON  PROGRESSES,  DOES  YOUR  DEPENDENCE  ON  A 
MEDIA  GUIDE  DECREASE? 

The  majority  (61.8  percent  or  42)  of  the  respondents 
answered  that  as  a  season  progresses  their  dependency  upon 
media  guides  does  not  decrease,  while  38.2  percent  (26)  of 
the  respondents  said  their  dependency  does  decrease  as  the 
season  progresses. 
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Q.  DO  YOU  FEEL  TOO  MUCH  MONEY  IS  PUT  INTO  MEDIA  GUIDES? 

Although  sports  media  personnel  may  have  complained 
about  some  of  the  guides  being  too  "glitzy"  and  that  some 
SIDs  are  more  concerned  with  presentation  than  information, 
76.5  percent  (52)  of  the  combined  media  said  that  "no,"  too 
much  money  is  not  being  put  into  media  guides  while  16.2 
percent  (11)  said  "yes." 

Q.  HAVE  YOU  EVER  PARTICIPATED  IN  A  FORMAL  SURVEY  WHICH 
ASKED  VIEWS  OF  MEDIA  GUIDES?  and  HAVE  YOU  EVER  PARTICIPATED 
IN  AN  INFORMAL  SURVEY  OR  HAD  A  CONVERSATION  WITH  AN  SID 
ABOUT  MEDIA  GUIDES? 

While  few  sports  media  personnel  indicated  they  have 
participated  in  a  formal  survey  (7.4  percent  or  five 
respondents)  and  over  92  percent  of  the  respondents  said 
they  had  not  participated  in  a  formal  survey  on  media 
guides,  54.4  percent  (37)  said  they  had  participated  in  an 
informal  survey  or  had  a  conversation  with  an  SID  about 
media  guides  and  45.6  percent  (31)  said  they  had  not. 
Q.  DO  YOU  FEEL  THAT  ANY  SUGGESTIONS  YOU  HAVE  MADE  OR  MIGHT 
MAKE  CONCERNING  MEDIA  GUIDES  HAVE  BEEN  OR  WOULD  BE  LISTENED 
TO? 

A  large  number  of  the  respondent s ,  especially  the 
television  sports  personnel,  indicated  they  feel  that  any 
suggestions  they  have  made  or  might  make  concerning  media 
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guides  with   63.2  percent  (43)  saying  "yes."   Of  the  27.9 
percent  (19)  of  the  respondents  who  said  they  did  not  feel 
their  suggestions  would  be  listened  to,  14  of  them 
newspaper  sports  personnel.  This  leads  me  to  believe  that 
the  relationship  between  SIDs  and  television  sports  media 
personnel  is  much  better  than  their  relationship  with 
newspaper  sports  media  personnel . 

When  asked  which  statement  they  most  agree  with,  25 
respondents  (36.8  percent)  agreed  with  the  statement: 
"Media  guides  should  be  designed  for  the  media  and  be  given 
to  only  the  media."   An  equal  number  of  respondents  agreed 
with  this  statement,  "Eventhough  'Media  Guide'  is  the 
title,  the  media  guide  is  a  multi-purpose  promotional 
tool."    Twenty-five  percent  (17)  of  the  respondents  most 
agreed  with  the  statement :  "Although  primarily  designed  for 
the  media,  recruiting  and  alumni  functions  are  also 
important  uses  of  the  media  guide." 

Q.  DO  YOU  FEEL  THAT  THE  MAJORITY  OF  THE  BIG  EIGHT  MEDIA 
GUIDES  ARE  DESIGNED  FOR  EASY  USE  BY  THE  MEDIA? 

This  question  is  closely  related  to  the  previous 
question  which  asked  if  the  guides  from  some  schools  are 
easier  to  use  than  others.  The  majority  of  the  respondents 
(80.9  percent  or  55  respondents)  said  "yes"  the  guides  are 
designed  for  easy  use,  while   16.2  percent  (11)  of  the 
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respondents  said  "no,"  and  2.9  percent  (2)  did  not  answer 
the  question. 

This  question,  like  the  question  it  was  related  to, 
had  a  section  for  comments.  "I  think  Big  Eight  schools  do 
an  excellent  job  with  their  guides.   I  find  them  easy  to 
use,"  a  Nebraska  sportswriter  said.   Similarly  a  Colorado 
sportscaster  said,  "SIDs  know  what  we  need  and  they  usually 
try  to  provide  it."   "All  SIDs  are  involved  more  with  the 
media  than  the  fans,  thus  they  package  media-oriented 
material,"  an  Oklahoma  sports  editor  said.   Although  he 
said  "yes"  to  the  question,  a  Missouri  sportswriter  also 
said,  "Who  can  find  anything  in  the  Oklahoma  guide?  OU 
might  have  better  football,  but  even  K-State  has  a  better 
media  guide."   A  Colorado  sportswriter  who  answered  "no"  to 
the  question  said,  "Media  just  want  the  facts,  more  and 
more  are  prepared  with  recruiting  in  mind."   Similarly  an 
Iowa  sports  anchor  said,  "Some  (guides)  are  very 
promotional  in  the  fact  it  takes  four  or  five  pages  of 
garbage  to  get  to  the  player/coaches  information." 
Q.  HOW  DO  THE  FOLLOWING  FACTORS  AFFECT  YOUR  USAGE  OF  A 
MEDIA  GUIDE? 

Assuming  that  possibly  several  factors  affect  the 
sports  media's  usage  of  media  guides,  I  requested  that 
respondents  rate  the  following  five  items  on  a  scale  of 
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one  (no  effect)  to  three  (strongly  affect)  .   The  factor 
which  has  the  most  effect  is  the  geographic  proximity  of 
the  university  (i.e.  to  the  newspaper) ,  which  had  a 
combined  median  score  of  2.34.  Controversy  surrounding  a 
team  or  coach  can  also  affect  the  usage  of  media  guides; 
this  factor  had  a  median  score  of  2.06.   Ease  in  using  the 
guide  had  a  median  score  of  1.82.  Having  almost  egual 
median  scores  were  the  factors  highly  graphic  presentation, 
1.54,  and  having  a  winning  season  with  a  median  score  of 
1.51.  I  was  somewhat  surprised  that  a  winning  season  wasn't 
considered  to  have  more  of  an  effect  in  the  usage  of  media 
guides,  as  I  had  projected  in  my  second  expectation.  But 
more  important  in  relation  to  the  second  expectation,  was 
the  low  median  score  for   "highly  graphic  presentation." 
I  had  projected  in  the  second  research  expectation  that  a 
highly  graphic  presentation  would  have  little  effect  on 
usage  and  it  does  have  little  effect . 

Q.  DO  YOU  FEEL  THAT  THE  MEDIA  GUIDES  COULD  BE  DESIGNED  TO 
BE  MORE  USEFUL  TO  SPORTS  MEDIA  PERSONNEL? 

Although  a  majority  of  the  respondents  said  that, 
"yes,"  media  guides  could  be  designed  to  be  more  useful, 
the  yes  majority  was  only  50.0  percent  (34)  of  the 
respondents  compared  to  42.6  percent  (29)  of  the 
respondents  who  said  "no,"   while   7.4  percent  (5) 
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respondents  did  not  answer  the  question.  Like  many  of  the 
other  "feel"  questions  on  the  survey,  this  question  also 
had  a  section  for  comments .   A  Nebraska  sports  editor  put 
his  request  this  way,  "I  would  like  to  see  the  format 
standardized  so  you  would  find  the  same  material  in  the 
same  place  in  every  guide.   A  committee  from  CoSIDA  could 
decide  that  Arizona  State  (for  example)  has  the  best 
baseball  media  guide,  and  get  all  members  to  follow  that 
format — Nebraska  for  football  and  Georgetown  for 
basketball — or  maybe  in  some  sports,  a  composite  of  ideas 
for  two  or  three  of  the  better  guides."   Similarly  a 
Missouri  sportswriter  said,  "Standardized  size  and 
information — give  me  Missouri's  size  all  through  the  Big 
Eight,  none  of  this  pamphlet  stuff  from  Oklahoma.   Give  me 
Colorado' s  information — the  alphabetical  players 
(profiles) ,  year-by-year  profile,  the  detailed  statistics 
and  information  are  the  best  in  the  Big  Eight — everybody 
should  do  it  that  way i i "   A  Colorado  sports  editor 
expressed  his  opinion  this  way,  "In  general,  a  standard 
system  of  football,  basketball,  etc..   Coaches  and  players 
availability  should  be  established  to  allow  greater,  or 
better,  access  before  deadlines.  An  Iowa  sports  writer 
said,  "Less  fluff  and  hype,  concentration  on  the  facts.   I 
don't  feeL  this  is  seriously  abused  by  Big  Eight  schools, 
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however."   Another  Iowan  said,  "I  believe  they  are  very 
useful  now,  although  I  can  sense  a  move  away  from  media 
guides  which  are  designed  for  the  media."   More 
specifically  a  Kansas  sports  anchor  said,  "If  the  sections 
were  easily  found  (tabs)  and  if  the  index  was  a  bit  more 
specific — also  dates  would  be  much  appreciated  in  the  game- 
by-game  and  season  recaps." 

Another  Iowa  sports  writer  said,  "More  facts  always 
help,  I  love  it  when  they  include  little-known  personal 
facts.   It  helps  for  feature  ideas."   "Compact  size  makes 
them  (the  guides)  easier  to  take  on  road  trips.  You  still 
take  them  no  matter  what  size,  but  it's  inconvenient,"  a 
Colorado  sports  writer  said. 

SID  SURVEYS 

The  total  population  of  Big  Eight  Conference  Sports 
Information  Directors,  not  including  assistant  SIDs  or 
associate  SIDs,  is  eight.   Of  the  eight  potential  returned 
surveys,  six  were  returned  and  usable,  one  was   not  usable 

(SID  acknowledged  the  survey  but  refused  to  participate 
because  of  a  busy  schedule) ,  and  one  was  returned 

(according  to  the  SID  it  was  mailed  on  December  18,  1987) 
but  never  received  by  the  researcher  and  because  of  the 
late  date   I  did  not  have  the  time  to  further  pursue  this 
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respondent  . 

On  average,  the  Big  Eight  SIDs  have  worked  an  average 
of  10  years  as  an  SID  or  an  assistant  SID,  with  range  from 
eight  to  15  years .   The  number  of  years  they  have  worked  as 
an  SID  in  the  Big  Eight  was  an  average  of  6.16  years,  with 
a  range  of  three  to  nine  years .   Although  one  SID  reported 
he  has  not  worked  in  the  professional  media,  the  other  SIDs 
reported  a  broad  range  of  media  experience.   Four  SIDs  have 
worked  in  newspaper  for  an  average  of  2.6  years  with  a 
range  of  1.5  years  to  four  years.   Two  SIDs  indicated  they 
had  worked  in  radio   for  an  average  of  5.5  years,  one  for 
four  years  and  the  other  for  seven  years  .   Two  SIDs  had 
worked  in  television  for  an  average  of  5.5  years,  one  for 
two  years  and  the  other  for  nine  years . 

Q.  DO  YOU  THINK  THE  USE  OF  MEDIA  GUIDES  BY  SPORTS  MEDIA 
PERSONNEL  DECREASES  AS  THE  SEASON  PROGRESSES? 

All  six  of  the  responding  SIDs  agreed  that  the  use  a 
media  guides  does  not  decrease  as  the  season  progresses . 
Q.  PLEASE  ESTIMATE  HOW  LONG  YOU  THINK  A  SPORTS  MEDIA  PERSON 
KEEPS  A  MEDIA  GUIDE: 

When  asked  to  estimate  how  long  they  think  a  sports 
media  person  keeps  a  media  guide,  four  respondents 
estimated  that  the  media  keep  the  guides  until  they  receive 
the  next  guide  for  that  sport,  two  respondents  said  that 
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the  media  keep  the  guides  for  possibly  a  couple  of  years, 
while  two  other  respondents  said  that  the  media  kept  guides 
"until  they  disintegrate."   One  possibly  perplexed  SID  gave 
three  answers  to  this  guestion,  thus  explaining  why  this 
guestion  had  a  total  of  eight  responses .   Interestingly 
enough  the  sports  media  personnel  reported  they  keep  guides 
longer  than  the  SIDs  estimated  they  do.   Over  45  percent  of 
the  sports  media  personnel  reported  they  keep  guides  for  a 
couple  of  years,  while  over  26  percent  said  they  keep  the 
guides  "until  they  disintegrate."  (see  Tables  5-7  and  5-8) 
When  asked  if  anyone  besides  the  SID  or  an  assistant 
SID  has  a  say  in  the  format,  design  or  production  of  media 
guides,  four  respondents  said  "yes"  they  are  not  the  only 
ones  with  a  say  in  the  production  of  media  guides  while  the 
remaining  two  responded  with  "no."   Those  who  responded 
positively  to  the  guestion,  were  asked  who  also  has  a  say 
in  producing  guides .   The  most  common  responses  were  head 
coaches  and  athletic  directors,  in  another  case,  the 
university  graphic  design  department,  one  SID  said  he  also 
considers  input  from  the  media,  and  the  Missouri  SID 
indicated  that  since  a  private  company  pays  for  the  guide' s 
production,  they  are  also  involved  the  production  process. 
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TABLE  5-7 
Media's  responses  to  how  long  they  keep  media  guides 

Overall    Newspaper    Radio    Television 


Until  end  of 
season 

2.9% 
(2) 

0 
0 

0 
0 

8.3% 
(2) 

Until  receive 
next  guide 

2  3.5% 
(16) 

11.4% 
(4) 

22  .2% 
(2) 

41  .7% 
(10) 

Until  end  of 
school  year 

0 
0 

0 
0 

0 
0 

0 
0 

For  couple 
of  years 

45.6% 
(31) 

4  8.6% 
(17) 

55  .6% 
(5) 

37.5% 
(9) 

Until  guides 
disintegrate 

26.5% 
(18) 

37.1% 
(13) 

22  .2% 
(2) 

12.5% 
(3) 

No  answer  overall:  1.5%  (1),  newspaper:  2.9%  (1) 

TABLE  5-8 
SID' s  estimate  of  how  long  the  media  keep  media  guides 


Sports 

Information  Directors 

Until  end 
of  season 

0 
0 

Until  receive 
the  next  guide 

50% 
(4) 

Couple  of 
years 

25% 
(2) 

Until  guide 
disintegrates 

25% 
(2) 

♦Respondents  may  have  given  more  than  one  answer 
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Q.  PLEASE  RATE  HOW  YOU  PERCEIVE  VARIOUS  TYPES  OF 
INFORMATION  PROVIDED  IN  MEDIA  GUIDES  ARE  PERCEIVED  TO  BE 
USEFUL  TO  MEDIA  PERSONS: 

So  that  I  could  compare  responses  to  those  responses 
of  sports  media  personnel,  I  also  asked  the  SIDs  to  also 
rate  various  types  of  information  which  appears  in  media 
guides  from  the  standpoint  of  how  they  perceive  it  to  be 
useful  to  the  media.  This  question  asked  SIDs  to  rate  the 
perceived  usefulness  of  various  types  of  information  to 
sports  media  personnel  on  a  scale  of  one  (useless)  to  four 
(indispensable) .  Overall  the  median  scores  of  the  SID 
survey  were  higher  than  those  on  the  sports  media  personnel 
survey  (see  Table  5  —  9)  . 

Those  items  which  had  median  from  two  (occasionally 
useful)  to  2.9  were:  information  about  the  university 
(2.17),  information  about  athletic  department  personnel 
(other  than  coaches)  (2.33),  listing  of  media  outlets 
(2.67) ,  statistics  against  last  year's  opponents  (2.67)  and 
information  on  attendance  records  (2.83) . 

Those  items  which  had  median  scores  of  three 
(regularly  useful)  to  3.9  were:  information  on  the  stadium 
or  fieldhouse  (3.00),  information  about  assistant  coaches 
(3.17),  opponent  profiles  (3.17),  fact  pages/team  trivia 
(3.33)  ,   listing  of  All-Conference  and  Ail-American  players 
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(3.50) ,  statistics  against  all  opponents  (3.50) , 
information  about  coach  (3.83) . 

There  were  two  items  which,  unlike  the  sports  media 
personnel,  the  SIDs  deemed  indispensable,  those  items 
were:  player  profiles  (4.0)  and  player  roster  (4.0) . 
Q.  WHAT  ITEMS  DO  YOU  FEEL  ARE  THE  MOST  CHALLENGING  IN 
PRODUCING  MEDIA  GUIDES? 

Time  limitations  was  ranked  as  the  item  which  SIDs 
find  the  most  challenging  in  producing  media  guides.  Time 
limitations  had  a  median  score  of  5.6  (on  a  scale  of  one 
egualling  least  challenging,  seven  egualling  most 
challenging) .   Both  budget  limitations  and  coming  up  with 
new  ideas  in  format  and  design  had  median  scores  of  4.2. 
Those  items  were  followed  by  gathering  information  on 
opponents,  which  had  a  median  score  of  3.7  and  personnel 
limitations  was  only  moderately  challenging  with  a  median 
score  of  3.5.   The  two  items  which  were  indicated  as  being 
the  least  challenging  were  gathering  information  on  team 
members  and  coaches  with  a  median  score  of  3.2  and 
gathering  statistical  data  with  a  median  score  of  2.8. 
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TABLE  5-9 
Usefulness  of  media  guide  info  rated  by  media  and  SIDs 


SIDs     Overall    Newspaper   Radio    TV 

Info,  on 

university        2.17     2.32       2.17        2.33    2.46 

Info .  on 

asst  .  coaches     3.17     2.09       1.26        2.66    2.36 

Info .  on 

athletic  dept .    2.33     2.68       2.86        2.88    2.29 

personnel 

Opponent 

profiles  3.17     2.47       2.57        2.77    2.08 

Stats .  against 

all  opponents     3.50     2.92       2.86        3.11    2.79 

Listing  All- 
Conference  and    3.50     2.96       2.94        3.11    2.83 
Al 1 -American 
players 

Info .  on 

stadium  or      3.00       3.31       3.11        3.11    3.71 

f ieldhouse 

Info  on 

attendance      2.83       2.81       2.69        3.00    2.75 

records 

Fact  pages/ 

team  trivia     3.33       2.57       2.66        2.88    2.17 

Listing  media 

outlets         2.67       2.78       2.77        3.11    2.46 

Stats .  against 

last  year's     2.67       2.85       2.91        2.88    2.75 

opponents 


Player 
profiles 

4  .00 

3.58 

3.13 

3.44 

3.44 

Player 
roster 

4  .00 

3.68 

3.58 

3.75 

3.72 
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Q.  DO  YOU  FEEL  THE  MEDIA'S  ABILITY  TO  COVER  THE  BIG  EIGHT 
WOULD  BE  SEVERELY  HAMPERED  IF  THEY  DIDN'T  HAVE  GUIDES  AND 
HAD  TO  RELY  ON  OTHER  SPORTS  INFORMATION  RESOURCES? 

Four  of  the  six  SIDs  said  they  feel  the  sports  media' s 
ability  to  cover  the  Big  Eight  would  be  severely  hampered 
if  the  media  didn't  have  media  guides  and  had  to  rely  on 
other  sport  information  resources  (such  as  weekly 
mailings) . 

Q.  PLEASE  RANK  FROM  1  TO  5  THOSE  FACTORS  WHICH  INFLUENCE 
THE  FORMAT,  SIZE,  AND  DESIGN  OF  GUIDES: 

SIDs  ranked   personal  preference  highest,  with   a 
median  score  of  4.2  (1  equalling  least  influential,  5 
equalling  most  influential) ,  as  the  factor  which  influences 
the  format,  size,  and  design  of  media  guides  most.   The 
influence  of  past  guides  had  a  median  score  of  3.7  and 
budget  restraints  was  not  far  behind  with  a  median  score  of 
3.5.   I  was  somewhat  surprised  to  find  that  guides  from 
other  schools  was  not  considered  to  be  more  influential;  it 
a  had  a  median  score  of  2.2.   The  media  guides  of 
professional  sports  teams  were  considered  to  be  the  least 
influential  factor  in  the  format,  size,  and  design  of 
media  guides . 

Q.  DO  YOU  FEEL  THAT  SPORTS  MEDIA  PERSONNEL  HAVE  AN 
UNDERSTANDING  OF  THE  AMOUNT  OF  TIME  AND  MONEY  THAT  ARE  PUT 
INTO  PRODUCING  GUIDES? 
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When  asked  if  they  feel  that  sports  media  personnel 
have  an  understanding  of  the  amount  of  time  and  money  that 
are  put  into  producing  media  guides,  four  of  the  six 
respondents  said,  "yes"  they  do. 

Q.  DO  YOU  EVER  RECEIVE  FEEDBACK  FROM  THE  MEDIA  PERTAINING 
TO  GUIDES? 

All  six  of  the  SIDs  said  they  have  received  feedback 
from  sports  media  personnel.   "Media  often  point  out 
information  provided  in  the  guide  which  is  helpful  as  well 
as  information  not  included  which  would  aid  their  jobs,  " 
one  SID  said.   Another  SID  said,  "They  let  you  know  if  it 
does  not  fit  their  needs."   And  still  another  said,  "Ours 
(sports  information  office)  at  (name  omitted)  cater  to  the 
media's  needs  better  than  most  in  the  nation — we  don't  try 
to  make  our  media  guides  into  recruiting  brochures." 
Q.  DO  YOU  REGULARLY  ENTER  YOUR  MEDIA  GUIDES  IN  CoSIDA 
COMPETITIONS? 

Four  of  the  six  SIDs  said  they  annually  enter  their 
media  guides  in  CoSIDA  contests.  Of  the  two  SIDs  who  said 
they  do  not  enter  their  guides  in  CoSIDA  contests,  one 
said,  "  (CoSIDA) — too  political  an  organization."  He  said 
he  would  enter  the  contests  if,  "the  contest  would  be  run 
with  the  proper  judges."   Whereas  the  SIDs  who  said  they  do 
enter  the  contests  gave  the  following  reasons  for  doing  so: 
"To  have  your  guides  judged  against  those  of  peer 
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institutions;  also  to  see  which  guides  are  selected  as  the 

'best.'"   "We  like  the  recognition  and  if  we  are  cited  with 

an  award  it  helps  our  credibility."   "One  of  the  few  forms 

of  recognition  in  this  profession." 

Q.  HAVE  YOU  EVER  CONDUCTED  OR  PARTICIPATED  IN  A  SURVEY 

EVALUATING  MEDIA  GUIDES  FROM  THE  SPORTS  MEDIA  PERSONNEL'S 

PERSPECTIVE? 

One-half  of  the  SIDs  indicated  they  had  conducted  or 
participated  in  a  survey  evaluating  media  guides  from  the 
sports  media  perspective.   A  couple  of  the  SIDs  gave  the 
example  of  asking  the  media' s  size  preferences  for  media 
guides . 

Q.  DO  YOU  CONSIDER  CoSIDA  COMPETITIONS  AN  EFFECTIVE  MEANS 
OF  EVALUATING  MEDIA  GUIDES? 

When  asked  if  they  consider  CoSIDA  competition  an 
effective  means  of  evaluating  media  guides,  three  SIDs  said 
"yes,"  two  said  "no,"   and  one  SID,  who  didn't  like  either 
answer,  added  a  "maybe"  to  the  available  answers.   This 
same  SID  went  on  to  say,  "some  judging  is  very  legitimate — 
other  times  it's  a  joke."   An  SID  who  said  "no,"  said, 
"It's  not  done  properly — they're  graded  on  things  like 
colors,  paper  stock,  color  pics,  etc..  A  joke."   But 
another  SID   disagreed,  "Generally,  the  individuals 
selected  to  evaluate  the  guides  are  people  who  use  the 
guides,  thus,  the  evaluations  are  based  on  that 
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usefulness."   And  yet  another  simply  added , "because  there 
is  no  other . " 

Q.  IF  YOU  WERE  GIVEN  THE  CHOICE  OF  HAVING  YOUR  MEDIA  GUIDES 
JUDGED  ON  THEIR  USEFULNESS  BY  OTHER  SID'S  OR  SPORTS  MEDIA 
PERSONNEL  WHICH  WOULD  YOU  CHOOSE? 

Five  of  the  SIDs  said  if  they  were  given  the  choice  of 
having  their  media  guides  judged  on  their  usefulness  by 
other  SIDs  or  sports  media  personnel  they  would  prefer  the 
media.   The  other  SID  decided  to  cover  his  all  of  his  bases 
by  indicating   "Both — each  has  different  perspective  on  a 
product  that  serves  both  parties  for  different  reasons." 
While  some  of  the  other  SIDs  said,  "Sports  media  personnel 
(not  other  SIDs)  use  the  guides  most .  Their  needs  must  be 
met  first."   "Guides  are  produced  for  their  use... also  less 
prejudice,  school/conference  loyalty,  etc.." 
Q.  IF  AN  ORGANIZATION,  SUCH  AS  CoSIDA,  PROVIDED  A  SURVEY 
WHICH  YOU  COULD  EASILY  ADMINISTER  TO  SPORTS  MEDIA  PERSONNEL 
FOR  THEIR  OPINIONS  OF  YOUR  MEDIA  GUIDES  WOULD  YOU  USE  IT? 

Five  of  the  SIDs  also  said  they  would  use  a  survey  to 
administer  to  sports  media  personnel  for  their  opinions  if 
an  organization  such  as  CoSIDA  should  provide  it  for  their 
use.  "It's  been  done — good  ideas  come  out  of  it."  "Would 
provide  direct  feedback  from  the  individual  who  are  using 
the  guide."  "Need  to  service  the  media's  needs  and  this 
would  provide  their  opinions."   "Curious."   I  wonder,  in 
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part  due  to  my  first  research  expectation,  why,  if  the  SIDs 
like  or  feel  they  would  like  surveys,  they  don't  use  the 
surveys  more  often.   (This  is  an  area  for  further 
research . ) 

Q.  HAVE  YOU  EVER  DISCUSSED  MEDIA  GUIDES  WITH  ANOTHER  BIG 
EIGHT  SID? 

All  of  the  SIDs  said  they  had  discussed  media  guides 
with  another  Big  Eight  SID.   When  asked  what  items  had  been 
discussed,  their  responses  were  almost  uniformly  size, 
format,  cost  and  quantity  as  well  as,  purpose,  content  and 
design . 

Q.  DO  YOU  FEEL  THAT  THERE  IS  MUCH  VARIATION  IN  THE  DESIGN 
OF  MEDIA  GUIDES  FOR  THE  SAME  SPORT  FROM  SCHOOL  TO  SCHOOL? 

All  of  the  SIDs  said  they  feel  that  there  is  much 
variation  in  the  design  of  media  guides  for  the  same  sport 
from  school  to  school . 

Q.  DO  YOU  FEEL  THAT  THERE  IS  MUCH  VARIATION  IN  THE  QUALITY 
OF  INFORMATION  PRESENTED  IN  MEDIA  GUIDES  FOR  THE  SAME  SPORT 
FROM  SCHOOL  TO  SCHOOL? 

Four  of  the  respondents  indicated  that  they  also  feel 
that  there  is  much  variation  in  the  quality  of  information 
presented  in  media  guides  of  the  same  sport  from  school  to 
school,  while  the  two  remaining  respondents  indicated  that 
sometimes  there  is  variation,  but  not  often. 
Q.  DO  YOU  DISCUSS  MEDIA  GUIDES  WITH  A  MEMBER  OF  THE  SPORTS 
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MEDIA? 

All  of  the  SIDs  said  they  have  discussed  media  guides 
with  a  member  of  the  sports  media  and  said  they  had 
discussed  the  media's  likes  and  dislikes  regarding 
information  in  the  guides  (one  example,  player  bios.) , 
order  information  is  given,  and  size  of  the  guide. 
Q.  PLEASE  RANK  FROM  1  TO  5  THOSE  ITEMS  THAT  YOU  CONSIDER  TO 
BE  THE  BASIC  FUNCTIONS  OF  GUIDES? 

It  was  a  consensus  of  opinion  (with  a  median  score  of 
5.0,  on  a  scale  of  one  equalling  least  important,  five 
equalling  most  important)  that  one  of  the  most  basic 
functions  of  media  guides  is  to  inform  the  media.   The 
function  of  promoting  the  school's  athletic  department  had 
a  median  score  of  3.7  and  the  function  of  serving  as  a 
recruiting  tool  had  a  median  score  of  3.2.   Two  items  that 
had  fairly  close  median  scores  (2.0  and  1.8  respectively) 
were  the  functions  of  promoting  the  university  and  serving 
as  a  public  relations  give-away  to  alumni  and  donors. 
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Chapter  VI.  Conclusions 


As  stated  in  Chapter  Two,  I  had  two  expectations  of 
the  research.  Expectation  one:  "Sports  information 
directors  rely  more  on  peers  (i.e.  CoSIDA  competitions;  for 
the  evaluation  of  their  media  guides  than  on  feedback  from 
sports  media  personnel." 

Expectation  two:  "Technical  quality  of  media  guides, 
primarily  in  terms  of  graphics  and  presentation  of 
information,  has  little  effect  on  the  usage  patterns  of  the 
media  guides  by  sports  media  personnel." 

According  to  the  title  of  this  research,  the  role 
sports  media  personnel  play  in  the  design  and  formulation 
of  Big  Eight  media  guides  is  supposed  to  be  investigated. 
But  do  the  end  users  of  media  guides  actually  have  much  say 
in  the  production  of  media  guides?  Yes,  they  do,  although 
some  sports  media  personnel  may  not  realize  it .  The  role 
sports  media  personnel  play  in  the  design  and  formulation 
of  sports  media  guides  in  the  Big  Eight  Conference  is  not 
an  overt  and  formal  one,  but  rather  a  subtle  and  informal 
one  . 

But,  there  is  room  for  improvement.  Through  more 
frequent  and  extensive  use  of  surveys  I  feel  the  conference 
SIDs  could  keep  in  better  touch  with  their  publics.  Sports 
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media  personnel  are  by  far  the  heaviest  users  of  media 
guides,  no  matter  how  many  different  audiences  the  guides 
may  have.  Consequently  their  needs  should  be  kept  in  mind 
when  designing  media  guides.  Which  leads  to  the  sports 
media  personnel's  desire  for  a  standardized  size  and  format 
which  is  (or  can  be)  in  direct  conflict  with  the  SID' s 
desire  for  a  creative  media  guide  that  uniquely  represents 
his  school.  Although  sports  media  personnel  from  each 
medium  have  their  own  specific  needs,  all  sports  media 
personnel  have  one  thing  in  common — strict  time 
limitations,  when  they  are  looking  for  information  they 
need  to  find  it  fast.  Thus,  I  strongly  suggest  the 
conference  adopt  a  standardized  format  for  football  and 
men's  basketball  media  guides. 

I  also  found  that  the  Big  Eight  SIDs  have  taken 
advantage  of  some  of  the  informal  means  of  evaluating  media 
guides  such  as  discussions  with  other  SIDs  and  sports  media 
personnel.  SIDs  would  also  take  advantage  (and  in  some 
cases  have)  of  formal  surveys  dealing  with  media  guides  if 
they  had  one  made  available. 

I  found  that  the  Big  Eight  Conference  SIDs  are 
producing  media  guides  of  equal  or  superior  quality 
compared  to  those  of  other  conferences . 

In  reference  to  the  second  expectation,  the  technical 
quality  of  media  guides,  primarily  in  terms  of  graphics  and 
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presentation  of  information  has  little  or  no  effect  on  the 
usage  of  the  media  guides.  But  that  doesn't  mean  the  media 
like  the  guides  or  that  the  guides  are  easy  to  use.  I 
would  like  to  recommend  that  all  media  guides,  no  matter 
the  sport,  have  a  table  of  contents,  numbered  pages  and 
multi-paragraph  player  profiles,  if  more  than  one- 
paragraph  in  length,  then  there  should  be  bold  headings  to 
separate  the  various  sections.  Again,  I  would  like  to  say 
that  I  was  surprised  that  a  winning  season  has  little 
effect  on  the  usage  of  a  media  guide  by  sports  media 
personnel . 

Overall  the  Big  Eight  sport  information  directors 
appear  to  have  a  fairly  good  relationship  with  the  sports 
media  personnel,  although  the  relationship  might  be  a 
little  better  with  television  sports  anchors  than  with 
newspaper  sports  writers  and  editors.  This  is  an  area  of 
further  study  for  other  research  projects. 

Another  area  for  further  study  is  similar  research 
conducted  on  a  broader  basis,  for  example  several 
conferences  instead  of  one  conference  or  possibly  all 
Division  I  or  II  schools.  The  practice  of  combining 
materials  initially  intended  for  sports  media  personnel 
with  those  which  serve  as  recruiting  aids  is  also  another 
area  for  potential  research,  especially  as  it  relates  to 
the  effectiveness  of  these  items  as  recruiting  tools. 
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623  N.  Summit 

El  Dorado,  KS   67042 

(316)321-1307 


Dear  Sports  Editor,  Writer  or  Broadcaster: 

Enclosed  is  a  survey  dealing  with  sports  media  guides  of  the  Big 
Eight  Conference.  This  survey  applies  only  to  the  sports  of 
Football,  Men's  Basketball,  Women's  Basketball  and,  with  the 
exclusion  of  CU,  Baseball.  This  research  goes  towards  the 
completion  of  my  master's  degree  at  Kansas  State  University. 

Since  the  main  purpose  of  my  thesis  research  is  to  study  the 
amount  and  type  of  communication  in  relation  to  media  guides 
between  sports  media  personnel  and  SID's,  please  feel  free  to 
comment  as  much  or  even  more  than  you  want .  If  I  have  not  allowed 
enough  room  for  your  comments  or  explanations  please  use  the  back 
of  the  cover  letter  or  attach  another  sheet . 

This  survey  should  take  only  15-20  minutes  to  fill-out  and 
return.  Granted  the  survey  isn't  very  pretty,  but  I  still  have  a 
large  amount  of  time  and  money  invested  in  it .  Please  fill-out 
the  survey  now  or  with  in  the  next  couple  of  days,  because  if  you 
don't  it'll  likely  get  shoved  aside  and  forgotten.  Because  we  are 
all  journalists,  I  placed  a  deadine  of  Friday,  November  13  as  the 
date  for  the  surveys  to  be  completed.  If  you  don't  have  them  done 
by  that  day,  I  WILL  NOT  BE  HELD  RESPONSIBLE  FOR  ANYTHING  THAT 
HAPPENS  TO  YOU  ON  THAT  DAY. 


Sincerely , 


L&Tt^ft-     ^7<%^^ 


Diona  L.  Nace 
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The  following  survey  questions  (unless  stated  otherwise)  apply 
only  to  the  Big  Eight  Conference  and  to  the  sports  of  Football, 
Men's  Basketball,  Women's  Basketball  and  Baseball.  The  names  of 
respondents  will  remain  confidential. 

1.  Which  of  the  three  media  do  you  work  in: 

Newspaper       Radio      Television 

2 .  How  many  years  have  you  been  covering  the  Big  Eight? 

3.  How  many  Big  Eight  schools  do  you  routinely  cover? 

4 .  What  size  of  media  guide  do  you  prefer  for  Football? 

4x9  5  1/2  x  8  1/2  6x9  8  1/2  x  11 
Men's  Basketball? 

4x9  5  1/2  x  8  1/2  6x9  8  1/2  x  11 
Women's  Basketball? 

4x9        51/2x81/2         6x9  8    1/2    x    11 

Baseball? 

4x95    1/2    x    8    1/2  6x9  8    1/2    x    11 

If  your  size  preference  varies  from  sport  to  sport,  please 
explain  why . 


5  .  How  often  during  the  season  do  you  consult  the  media  guide  of 
the  school  or  schools  which  you  routinely  cover? 

a.  Almost  daily 

b.  3-5  times  a  week 

c.  Less  than  3  times  a  week 

6.  Please  RANK  from  1  to  4  (l=least  important ,4=most  important) 
in  order  of  importance  the  following  items  as  basic  functions  of 
media  guides : 

Provide  primarily  useful  information  and  serve  as  a 

reference  for  the  media 

Promote  the  university  and  its  athletic  department 

Recruit  student  athletes 

Keep  the  athletic  department  in  touch  with  alumni/donors 
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7.  Rate  the  usefulness  to  you  of  various  types  of  information 
provided  in  media  guides  (Useless=l,  Occasionally  Useful=2, 
Routinely  Useful=3,  Indispensable=4) . 

Info,  about  the  coach  Player  profiles 

Info,  about  the  university  Player  roster 

Listing  of  media  outlets 

Info,  about  the  assistant  coaches 

Info,  about  athletic  dept .  personnel  (other  than  coaches) 

Opponent  profiles 

Statistics   against  all  opponents 

Listing  of  All-Conference   and  All-American  players 

Info,  on  the  stadium  or  fieldhouse 

Info,  on  attendance  records 

Fact  pages/team  trivia 

Statistics  against  last  year's  opponents 

Other  (please  specify) 


8.  What  is  your  opinion  of  advertising  on  the  covers  of  media 
guides? 

Like       Dislike         No  Opinion 

9.  What  is  your  opinion  of  advertising  on  the  inside  pages  of 
media  guides? 

Like       Dislike         No  Opinion 

10.  Are  the  media  guides  from  some  schools  easier  to  use  than 
others? 

Yes        No 

11.  If  yes,  are  these  differences  based  more  on  format  or  on 
writing  style?  Please  explain. 


12.  What  type  of  binding  do  you  prefer  on  media  guides  smaller 
than  8  1/2  x  11  (magazine  format)? 

coated  wire  spiral  binding 

plastic  spiral  binding 


_glued  binding 
.stapled  binding 
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13.  Please  check  the  one  statement  of  the  following  three 
statements  which  you  most  agree  with: 

The  media  guides  of  the  Big  Eight  Conference  are,  in 

general,  useful  sources  of  information  which  I  use  as  primarily  a 
reference . 

Although  I  occasionally  use  the  media  guides  as  an 

information  reference,  I  typically  use  them  more  as  a  source  of 
ideas  for  articles  and  columns. 

Beyond  the   spelling  of  names  and  statistical  information 

on  players  and  opponents,  the  rest  of  the  guide  is  usually  of 
little  value. 

14 .  Do  you  feel  that  you  receive  an  appropriate  number  of  guides 
from  each  school  (especially  those  schools  you  routinely  write 
about) ? 

Yes        No 

If  no,  would  you  like  to  receive  more  or  fewer  guides? 

15.  How  long  do  you  keep  a  media  guide?  (check  one) 

Until  the  end  of  the  season 

Until  I  receive  the  next  one  for  that  school  and  sport 

Until  the  end  of  the  school  year 

For  a  couple  of  years 

Keep  until  the  guides  disintegrate 


16.  Why   would  you  keep  a  media  guide  for  more  than  a  year? 


17.  Do  you  collect  the  media  guides  of  certain  sports 
(professional  or  college)  or  certain  schools? 

Yes        No 

18.  Please  rank  from  1  to  4  the  guides  which  you  use  the  most 
(l=least  heavy ,4=heaviest) : 

Football  Women's  Basketball 

Men's  Basketball  Baseball 


19.  Do  you  feel  the  media  guides  of  the  Big  Eight  Conference 
compare  favorably  with  those  of  other  conferences? 

Yes        No 
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20.  Do  you  feel  the  media  guides  of  the  Big  Eight  Conference 
compare  favorably  with  those  of  professional  teams  in  the  same 
sports? 

Yes        No 

21.  If  you  did  not  have  media  guides,  and  had  to  rely  on  other 
sports  information  resources  such  as  weekly  mailings  and 
prospectus' ,  would  your  ability  to  cover  the  Big  Eight  would  be 
severely  hampered? 

Yes        No 

22.  As  the  season  progresses,  does  your  dependence  on  a  media 
guide  decrease? 

Yes        No 

23.  Do  you  feel  that  too  much  money  is  put  into  media  guides? 
Yes        No 

If  yes,  do  you  feel  the  same  job  could  be  done  just  as 
effectively  with  less  money? 

Yes        No 

24.  Have  you  ever  participated  in  a  formal  survey  which  asked 
your  views  of  media  guides? 

Yes        No 

If  yes,  how  often  and  when  was  the  last  time?  


25.  Have  you  ever  participated  in  an  informal  survey  or  had  a 
conversation  with  an  SID  about  media  guides? 

Yes        No 

26.  Do  you  feel  that  any  suggestions  you  have  made  or  might  make 
concerning  media  guides  have  been  or  would  be  listened  to? 

Yes        No 

Please  explain  why. 
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27.  Which  statement  do  you  most  agree  with  (check  one)? 

_Media  guides  should  be  designed  for  the  media  and  be  given 


to  only  the  media. 

Although  primarily  designed  for  the  media,  recruiting  and 
alumni  functions  are  also  important  uses  of  the  media  guide. 

^Eventhough  "Media  Guide"  is  the  title,  the  media  guide  is  a 

multi-purpose  promotional  tool . 

28.  Do  you  feel  that  the  majority  of  the  Big  Eight  media  guides 
are  designed  for  easy  use  by  the  media? 

Yes        No 

Please  comment : 


29.  How  do  the  following  factors  affect  your  useage  of  a  media 
guide?  (l=no  effect,  2=moderately  affect,  3=strongly   affect) 

Ease  of  use  in  using  the  media  guide 

A  winning  season 

Controversy  surrounding  the  team  or  coach 

Geographic  proximity  of  the  university 

Highly  graphic  presentation 


30.  Do  you  feel  that  media  guides  could  be  designed  to  be  more 
useful  to  sports  media  personnel? 

Yes        No 

If  yes,  please  give  specific  examples:  


PLEASE  REFOLD  AND  STAPLE  WITH  RETURN  ADDRESS  ON  THE  OUTSIDE 


THANK  YOU  FOR  YOUR  COOPERATION 
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623  N.  Summit 

El  Dorado,  KS   67042 


November  2,  1987 


Mr.  Bob  Brendel 

Director  of  Sports  Information 

University  of  Missouri 

P.O.  Box  677 

Columbia,  MO   65205 

(314)  882-6501 


Dear  Mr .  Brendel : 

Enclosed  is  a  survey  dealing  with  sports  media  guides  of  the  Big 
Eight  Conference.  This  survey  deals  specifically  with  the  sports 
of  Football,  Men's  Basketball,  Women's  Basketball  and  Baseball.  I 
am  conducting  this  survey  as  part  of  my  thesis  research  towards  a 
master's  degree  in  Journalism  and  Mass  Communications  from  Kansas 
State  University. 

With  the  exception  of  a  few  questions  on  the  first  page,  you 
should  find  most  of  the  survey  easy  and  fast  to  fill-out.   I 
realize  that  this  time  of  year  is  very  busy  for  SID' s  and  that 
you  are  frequenlty  asked  to  participate  in  master's  research 
projects,  but  considering  the  subject  matter  and  scope  of  the 
research  I  hope  you  will  take  an  active  interest  in  this  survey. 
Another  reason  I  hope  you  will  fill-out  this  survey  is  the  fact 
that  I  have  a  total  research  population  of  eight .  When  a  graduate 
student  has  a  population  of  eight  your  committee  expects  you  to 
get  responses  from  all  eight,  otherwise  there  are  big  gaps  in  the 
research . 

Since  I  am  planning  to  give  all  or  part  of  my  thesis  as  Christmas 
gifts  to  relatives  (it's  all  I  can  afford),  I  would  appreciate 
receiving  the  completed  surveys  as  soon  as  possible. 

Sincerely, 


Diona  L.  Nace 
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The  following  survey  questions  pertain  only  to  the  Big  Eight 
Conference  and  to  the  sports  of  Football,  Men's  Basketball, 
Women's  Basketball  and,  with  the  exclusion  of  Colorado,  Baseball. 
All  responses  will  remain  confidential  and  deal  only  with  the 
1986-87  school  year. 


1.  How  many  years  have  you  worked  as  an  SID  or  Assistant  SID? 
2 . How  many  of  those  years  in  the  Big  Eight? 


3.  If  you  worked  professionally  in  the  media  please  circle  the 
following  which  are  applicable  and  give  the  number  of  years. 

Newspaper       Radio  Television  Magazine 

years      years      years  years 

4.  How  many  copies  of  media  guides  are  printed  for  each  of  the 
four  sports  (your  school  only)? 

Football Women's  Basketball 

Men's  Basketball  Baseball 


5.  How  much  was  budgeted  for  each  sport's  guide  during  the  1986- 
87  school  year? 

Football  Women's  Basketball 

Men's  Basketball  Baseball 


6.  Do  you  think  the  use  of  media  guides  by  media  sports  personnel 
decreases  as  the  season  progresses? 

Yes        No 

7.  Please  estimate  how  long  you  think  a  sports  media  person  keeps 
a  media  guide  (check  one) : 

Until  the  end  of  the  season 

Until  they  receive  the  next  guide  for  the  sport 

Possibly  a  couple  of  years 

Until  the  guides  disintigrate 


8.  Does  anyone  besides  the  SID  or  an  assistant  SID  have  a  say  in 
the  format,  design  or  production  of  media  guides? 

Yes        No 

If  yes,  who  and  why?  
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9.  Please  rate  how  you  perceive  various  types  of  information 
provided  in  media  guides  are  perceived  to  be  useful  to  media 
persons  (Useless=l,  Occasionally  Useful=2,  Regularly  Useful=3, 
Indispensable=4) . 


.Player  profiles 
.Player  roster 


_Info.  about  the  coach  

_Info.  about  the  university     

Info,  about  assistant  coaches 
_Info.  about  athletic  dept .  personnel  (other  than  coaches) 
.Opponent  profiles 

.Statistics  against  all  opponents 
.Listing  of  All-Conference  and  All-American  players 

Info,  on  the  stadium  or  fieldhouse 

Info,  on  attendance  records 
.Fact  pages/team  trivia 
.Listing  of  media  outlets 
.Statistics  against  last  year's  opponents 

Other  (please  specify) 


10.  Please  estimate  the  number  of  weeks  and  days,  and  the  number 
of  people  (including  assistant  SIDs  and  student  assistants)  who 
worked  on  each  guide . 


Weeks/Days 


Football 


People 


Men's  Basketball 


Women's  Basketball 


Baseball 


11 .  What  items  do  you  feel  are  the  most  challenging  in  producing 
media  guides?  (please  rank  with  l=least  challenging,  7=most 
challenging) 

Time  limitations  Personnel  limitations 

Budget  limitations 

Coming  up  with  new  ideas  in  format  and  design 

Gathering  information  on  opponents 

Gathering  information  on  team  members  and  coaches 

Gathering  statistical  data 
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12.  Do  these  items  vary  from  sport  to  sport?     Yes            No 
If  yes,  please  explain. 


13.  Do  you  feel  the  media's  ability  to  cover  the  Big  Eight  would 
be  severely  hampered  if  they  didn't  have  guides  and  had  to  rely 
on  other  sports  information  resources  (such  as  weekly  mailings)? 

Yes        No 

14 .  Please  rank  from  1  to  5  those  factors  which  influence  the 
format,  size,  and  design  of  guides  (l=least  influential,  5=most 
influential) : 

Past  guides  Guides  of  other  schools 

Personal  preferences  Budget  constraints 

Guides  of  Pro  teams 

15 .  Do  you  feel  that  sports  media  personnel  have  an  understanding 
of  the  amount  of  time  and  money  that  are  put  into  producing 
guides? 

Yes        No 

16.  Do  you  ever  receive  feedback  from  the  media  pertaining  to 
guides? 

Yes        No 

If  yes,  please  give  specific  examples. 


17.  Do  you  regularly  enter  your  media  guides  in  CoSIDA 
competitions? 

Yes        No 

18.  If  you  answered  "Yes"  to  question  17,  how  often  have  you 
entered  a  media  guide  in  CoSIDA  competition? 


19.  What  factors  prompt  or  would  prompt  you  to  enter  a  media 
guide  in  a  CoSIDA  competition? 
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20.  Have  you  ever  conducted  or  participated  in  a  survey 
evaluating  media  guides  from  the  sports  media  personnel 
perspective? 

Yes        No 

If  yes,  please  give  examples: 


21.  Do  you  consider  CoSIDA  competition  an  effective  means  of 
evaluating  media  guides? 


Yes        No 

Why? 


22.  If  you  were  given  the  choice  of  having  your  media  guides 
judged  on  their  usefulness  by  other  SID' s  or  sports  media 
personnel  which  would  you  choose? 

Other  SID'S  Sports  Media  Personnel 

Why? 


23.  If  an  organization,  such  as  CoSIDA,  provided  a  survey  which 
you  could  easily  administer  to  sports  media  personnel  for  their 
opinions  of  your  media  guides  would  you  use  it? 

Yes        No 

Why? 


24 .  Have  you  ever  discussed  media  guides  with  another  Big  Eight 
SID? 

Yes        No 

If  yes,  please  list  some  of  those  items  discussed. 


25 .  Do  you  feel  that  there  is  much  variation  in  the  design  of 
media  guides  for  the  same  sport  from  school  to  school? 

Yes        No         Sometimes , not  often       Frequently 
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26.  Do  you  feel  that  there  is  much  variation  in  the  quality  of 
information  presented  in  media  guides  for  the  same  sport  from 
school  to  school? 

Yes        No         Sometimes , not  often       Frequently 

27.  Do  you  discuss  media  guides  with  a  member  of  the  sports 
media? 

Yes        No 

If  yes,  please  list  some  of  the  items  discussed. 


28.  Please  rank  from  1  to  5  those  items  that  you  consider  to  be 
the  basic  functions  of  guides?  (l=least  important ,5=most 
important) 

Inform  media 

Promote  the  school's  athletic  program 

Recruiting  tool 

PR  give-away  to  alumni\donors 

Promote  the  university 

PLEASE  REFOLD  AND  STAPLE  WITH  THE  RETURN  ADDRESS  ON  THE  OUTSIDE 

THANK  YOU  FOR  YOUR  COOPERATION 
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APPENDIX  B:  POST  CARD  REMINDERS 
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Dear  Sports  Editor,  Writer  or  Broadcaster: 
Approximately  two  weeks  ago  you  received  in  the  mail 
a  survey  which  dealt  with  sports  media  guides  at  the 
Big  Eight  Conference  which  I  have  not  yet  received  a 
reply  to.  H  you  nave  already  mailed  your  response, 
thank  you  and  please  ignore  this  card.  On  the  other 
nand,  i-f  you  haven't  responded  please  do  so  ASAP. 
It  you  have  misplaced  the  survey,  please  call  me 
at  (316)321-1307  and  I'll  send  you  another  one. 
THANK  YOU  FOR  YOU  COOPERATION.   DIONA  L.  NACE 
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APPENDIX  C:  MEDIA  GUIDE  DESCRIPTIONS 
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Football 

Colorado 

Dimensions :  4  x  9 

Binding:  soft  cover,  glued  binding 

Pages:  204 

Advertising:  Yes,  on  outside  back  cover 

Table  of  Contents:  insider  front  cover  (2  separate 

columns  each  1  inch  long) 
1986  Schedule:  page  1,  1/4  page 
Color:  four-color  on  outside  covers,  gray  screens  the 

only  color  on  inside 

University  and  Athletic  Staff:  14  pages  (including 

information  on  playing  facility) ,  from  pages  4-17 

Coaching  Staff:  eight  pages  (18-25),  two  pages  on  head 
coach,  six  pages  on  assistant  coaches  and  two 
pages  on  graduate  assistants 

Season  Outlook:  two  pages  (26-27) 

Team  Roster:  three  pages  listed  horizontally  (pages  28- 
30);  numerical  roster  listing  number,  name  (first, 
last)  and  position  was  listed  beside  the 
alphabetical  roster;  the  alphabetical  roster 
listed:  number,  name  (last,  first),  position, 
height,  weight,  class,  experience,  hometown   (high 
school/previous  college) 

Pronunciation  Guide:  page  two 

Depth  Chart :  page  31 

Player  Profiles:  players  were  listed  in  alphabetical 

order  on  pages  32-80;  player  mug  shots  were  at  top  of 
page  with  players  in  suits  (majority  were  matching 
suits);  profiles  were  four  paragraphs  in  length;  first 
paragraph  highlighted  college  experience  and 
predictions  for  the  season;  the  second  paragraph 
highlighted  high  school  career;  the  third  paragraph 
was  entitled  "Vitals"  and  listed  the  player's  40-yard 
dash  time  and  bench  press  weight;  the  final  paragraph 
listed  personal  information  such  as  birthdate  and 
place 

Opponents:  listed  one  per  page  on  pages  84-94,  followed 
with  a  3-page  section  on  all-time  series  results 
against  1986  opponents 
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Records:  pages  114-170 
1985-In-Review:  pages  98-113 
Media  Outlets:  page  three 


Iowa  State 

Dimensions:  8  1/2  x  11  1/4 
Binding:  hard  cover,  stitched  binding 
Pages:  114 
Advertising:  no 

Table  of  Contents:  page  one,  1/3  page 
1986  Schedule:  back  cover 

Color:  four-color  on  outside  covers  and  throughout  the 
guide  to  page  16  and  spot  color  on  covers 

and  throughout  the  guide,  also  use  of  gray 

screens 

Athletic  Staff:  pages  68-74 

Coaching  Staff :pages  45-51,  two  pages  on  head  coach, 
three  pages  on  assistant  coaches  (three  per  page) , 
1/2  page  on  graduate  assistants 

Season  Outlook:  pages  2-5 

Team  Roster :pages  52-56;  there  were  three  rosters,  the 
first   roster  as  an  alphabetical  roster  listing 
number,  number  of  letters,  name  (first,  last), 
position,  height,  weight,  class,  hometown  (high 
school)  and  was  two  pages  in  length;  the  second 
roster  was  a  numerical  roster  listing  the  same 
information  in  the  same  order;  the  third  roster  was  a 
geographic  roster  which  listed  hometowns  of 
scholarship  players  according  to  state 

Pronunciation  Guide:  page  54 

Depth  Chart:  page  10 

Player  Profiles:  pages  11-42;  the  first  four  pages 
averaged  one  and  one-third  player  profiles  per 
page;  the  following  pages  had  three  or  four  profiles 
per  page;  black  and  white  mug  shot  of  the  players  in 
suits  were  located  at  the  top  of  the  page;  profiles 
had  three  or  four  paragraphs ,  the   first  paragraph 
listed  player's  experience  at  Iowa  State  (unless  he 
was  a  first  year  player,  then  this  was  omitted),  the 
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second  paragraph  highlighted  the  player's  high  school 
experience,  this  was  followed  with  a  paragraph  listing 
personal  information  such  as  birthdate  and  place, 
the  last  paragraph  entitled  "Quick  Facts"  listed 
player's  best  in  bench  press,  hip  sled,  40-yard  dash 
and  vertical  jump 

Opponents:  pages  81-92,  one  per  page 

Records :  pages  94-113 

1985- In -Review :  page  114  and  inside  back  cover,  game 
statistics  only 

Media  Outlets:  page  44 


Kansas  University 

Dimensions:  8  1/2  x  11  1/4 

Binding:  hard  cover,  stitched  binding 

Pages :  122 

Advertising:  no 

Table  of  Contents:  page  one,  1/3  page 

1986  Schedule:  inside  front  cover,  1/2  page 

Color:  four-color  on  outside  covers  and  in  eight-page 

photo  section  on  pages  33-40;  one-color  spot 

color  throughout 

Athletic  Staff:  pages  52-58  (including  university 
chancellor) 

Coaching  Staff:  pages  41-49,  head  coach  two  pages, 

assistant  coaches  and  administrative  staff  three   per 
page  for  rest  of  section 

Season  Outlook:  page  4-5 

Team  Rosters:  pages  30-32,  first  roster  is  a  two-page 
alphabetical  roster  listing  number,  number  of 
letters,  name  (first,  last),  position,  height, 
weight,  age,  birth  date,  class,  hometown  (high 
school);  the  numerical  roster  listed  the  player's 
number,  name  (first,  last),  and  position 

Pronunciation  Guide:  page  32 

Depth  Chart :  page  six 

Player  Profiles:  pages  7-29;  players  were  basically 
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divided  into  defense  and  offense  sections  (last    two 
and  one-half  pages  were  profiles  of  1986 
recruits) ;  there  was  an  average  of  four  profiles  per 
page  with  black  and  white  mug  shots  of  players  in 
uniform  in  the  bottom  right-hand  corner  of  the 
page;  player  profiles  were  one  paragraph  in  length 
which  started  off  highlighting  player's  career  at  KU 
by  year,  followed  by  player's  high  school  play, 
there  was  another  section  called  "other 
information"  which  appeared  in  some  of  the  profiles 
which  would  list  information  such  as  weight  gain  or 
questionable  playing  status;  the  profile  would  then 
list  player's  weight/time   in  the  bench  press  and  40- 
yard  dash;  the  last  lines  of  the  profile  listed 
player's  high  school  coach,  major,  birthdate  and 
parents 

Opponents:  pages  63-69,  four  teams  per  page   with  a 
three  page  series-by-year  against  opponents 

Records :  pages  85-120 

1985-In-Review:  pages  70-78 

Media  Outlets:  inside  back  cover 

Kansas  State  University 

Dimensions:  5  1/2  x  8  1/2 

Binding:  soft  cover,  coated  wire  binding 
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Pages :  160 

Advertising:  no 

Table  of  Contents:  page  one,  full  page 

1986  Schedule:  outside  back  cover 

Color:  four-color  on  outside  front  cover  and  through 

out  inside;  one-color  spot  color  throughout  and 

gray  screens  throughout 

Athletic  Staff:  pages  89-94  (includes  university 
president) 

Coaching  Staff:  pages  9-21,  four  pages  on  head  coach, 
five  pages  on  assistant  coaches  (two  per  page) , 
one  page  on  graduate  assistants,  two  pages  on 
other  support  staff 

Season  Outlook:  pages  4-7 

Team  Roster:  pages  80-82;  first  roster  was  a  two-page 
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alphabetical  roster  listing:  number,  name  (first, 
last),  position,  height , weight ,  class-experience, 
hometown  (high  school/  junior  college) ;  the  one- 

?age  numerical  roster  listed  number,  number  of 
etters,  name  (first,  last),  position 

Pronunciation  Guide:  page  83 

Depth  Chart :  page  85 

Player  profiles:  pages  23-53;  first  five  players  were 
highlighted  with  color  mug  shots  in  uniform  and 
one-page  profiles;  the  rest  of  the  players  were 
listed  in  alphabetical  order;  all  of  the  player 
profiles  were  player's  play  or  expected  play  at 
KSU,  the  second  paragraph  highlighted  player's 
high  school  career;  the  third  paragraph  listed 
personal  information  such  as  player's  birthdate, 
place  and   parents,  the  final  paragraph  of  the 
profile  listed  player's  major 

Opponents:  pages  95-108,  one  per  page 

Records:  pages  115-159 

1985-In-Review:  pages  57-78 

Media  Outlets:  page  160 


Missouri 

Dimensions:  5  1/2  x  9 
Binding:  soft  cover,  plastic  binding 
Pages:  128 
Advertising:  yes 

Table  of  Contents:  page  one,  1/2  page 
1986  Schedule:  inside  front  cover,  1/3  page 
Color:  four  color  on  outside  covers  and  inside  back 
cover;  two  shades  of  spot  color  throughout 

Athletic  Staff :pages  18-22 

Coaching  Staff:  pages  10-17,  two  pages  on  head  coach, 
three  pages  on  assistant  coaches  (three  per 
page),  1  1/4  pages  on  support  staff,  1  3/4  pages 
on  graduate  assistants 

Season  Outlook:  pages  4-7 

Team  Rosters:  pages  50-53;     i    first  two  pages  were  an 
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alphabetical  roster  listing  :  number,  number  of 
letters,  name  (first,  last),  position,  height, 
weight,  birthdate,  year,  hometown  (high  school); 
the  second  roster  was  a  numerical  roster   which 
listed  number,  number  of  letters,  name  (first, 
last),  position,  height,  weight,  class,  hometown; 
the  final  roster  was  a  geographic  roster  listing 
players  and  their  hometowns  broken  down  by  state 

Pronunciation  Guide:  page  49 

Depth  Chart :  page  eight 

Player  Profiles:  pages  23-49;  one  outstanding  player 
had  three  pages;  six  other  players  who  were 
considered  "Headliners , "  had  three  pages  with 
action  shots  that  had  mug  shot  inserts  (players  in 
suits) jthese  six  and  all  of  the  following  player 
profiles  were  one  paragraph  in  length,  the  rest  of 
the  player's  mug  shots  (also  in  suits)  were  located 
at  the  bottom  of  the  pages — not  all  of  the  players 
were  shown;  because  the  profiles  section  was 
broken  down  by  positions,  the  players  who  were 
highlighted  were  also  listed  in  this  section  (but 
didn't  have  another  profile);  the  one-paragraph 
profiles  first  highlighted  player's  experience  at  MU 
followed  by  his  high  school  career,  the  last  line  of 
the  paragraph  listed  player's  major 

Opponents:  pages  55-62,  listed  two  per  page;  last  two 

pages  of  section  listed  series  record  against  1986 
opponents 

Records :  pages  74-115 

1985-In-Review:  pages  63-73 

Media  Outlets:  page  126 


Nebraska 

Dimensions:  5  1/4  x  7  1/2 

Binding:  soft  cover,  glued  binding 

Pages :  304 

Advertising:  no 

Table  of  Contents:  none;  index,  pages  302-303 

1986  Schedule:  inside  front  cover,  approximately  1/5    page 

Color:  four-color  on  outside  front  cover  and  in  a  16-page 

photo  section  on  inside  of  guide;  one-color   spot 

color  throughout  the  guide 
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Athletic  Staff:  pages  95-112 

Coaching  Staff:  pages  80-94,  seven  pages  on  head  coach; 
six  pages  on  assistant  coaches  (two  per  page) ;  and 
two  pages  on  support  staff 

Season  Outlook:  pages  5-7 

Team  Roster:  pages  60-64;  the  first  of  the  two  rosters  was 
a  two-page  alphabetical  roster  listing:  number,  number 
of  letters,  name  (last,   first),  position,  height, 
weight,  birthdate,  class,  hometown  (high  school);  the 
second  roster,  a  two-page  numerical  roster  listed  the 
same  information  in  the  same  order 

Pronunciation  Guide:  page  11 

Depth  Chart :  page  eight 

Player  Profiles:  pages  13-59;  profiles  were  divided     into 
offense  and  defense  and  then  further  divided  into 
positions;  one  outstanding  player  had  a  two-page 
profile,  13  players  had  one-page  profiles  and  the 
following  profiles  were  either  three  or  four  to  a 
page;  all  of  the  profiles  were  one  paragraph  in  length 
and  first  highlighted  player's  career  at  Nu  followed 
by  his  high  school  play,  the  latter  part  of  the 
paragraph  listed  player's  major,  parents,  birthdate 
and  place;  some  of  the  profiles  were  continued  farther 
back  in  the  guide;  all  of  the  profiles  featured  a  mug 
shot  of  the  player  in  a  suit 

Opponents:  pages  119-131;  listed  one  per  page 

Records:  pages  203-299 

1985-In-Review:  pages  139-164 

Media  Outlets :  page  304 


Oklahoma  University 

Dimensions:  5x7 

Binding:  soft  cover,  glued  binding 

Pages:  188 

Advertising  :  yes 

Table  of  Contents:  page  one,  3/4  page 

1986  Schedule:  inside  front  cover,  full  page 

Color:  four-color  on  outside  covers  and  in  six-page 
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photo  section;  one-color  spot  color  throughout 

Athletic  Staff:  none 

Coaching  Staff:  pages  113-130;  two  pages  on  head  coach,  an 
average  of  one  page  on  assistant  coaches  and 
support  staff 

Season  Outlook:  pages  2-5  and  30-31 

Team  Rosters:  pages  65-68;  the  first  roster  was  a 

three-page  alphabetical  roster  listing:  number, 
number  of  letters,  name  (last,  first),  position, 
height,  weight,  class,  birthdate,  hometown  (high 
school);  the  numerical  roster  listed  number,  name 
(last,  first),  position 

Pronunciation  Guide:  page  57 

Depth  Chart :  page  61 

Player  Profiles:  pages  6-29  and  pages  32-60;  profiles   were 
divided  into  two  separate  sections :  offense   and 
defense;  each  of  these  two  sections  were  also 
divided  into  two  sections  (i.e.  "Offensive 
Headliners"  and  "The  Remainder  Of  The  Offense") ;   ten 
players  were  listed  as  headliners  and  in  addition  to 
mug  shots  (in  uniform)  there  was  also  an  action  shot 
of  that  player;  all  of  the  player  profiles  were  one 
paragraph  in  length  and  almost  totally  described  the 
player's  career  or  expected  career  at  OU;  the 
"Remainders"  were  listed  an  average  of  two  per  page 
and  were  listed  according  to  their  position 

Opponents:  pages  93-112;  approximately  1  1/2  pages  in 
length 

Records:  pages  135-183 

1985-In-Review:  69-84 

Media  Outlets:  inside  back  cover 


Oklahoma  State  University 


Dimensions:  8  1/2  x  11 

Binding:  soft  cover,  glued  binding 

Pages:  106 

Advertising:  no 

Table  of  Contents:  page  nine,  2/3  page 
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1986  Schedule:  page  nine,  1/3  page 

Color:  four-color  on  outside  covers  and  in  an  eight- 
page  photo  section  (pages  1-8) ;  one-color  spot 
color  throughout 

Athletic  Staff:  page  11,  listed  university  president  and 
director  of  athletics 

Coaching  Staff:  pages  12-21;  two  pages  on  head  coach; 

three  pages  on  assistant  coaches  (three  per  page) ;  1 
1/2  pages  on  graduate  assistants;  3  1/4  pages  on 
support  staff 

Season  Outlook:  pages  22-25 

Team  Rosters:  pages  53-54;  the  first  roster  was  a  1  1/2 

page  alphabetical  roster  listing:  number,  number   of 
letters,  name  (first,  last),  position,  height, 
weight,  age,  birthdate,  class,  major,  hometown 
(high  school) ;  the  second  roster  was  a  1/2  page 
numerical  roster  which  listed  number,  number  of 
letters,  name  (first,  last),  position 

Pronunciation  Guide:  page  26 

Depth  Chart:  page  26 

Player  Profiles:  27-50;  players  were  divided  into  two 
sections :  returning/transfer  players  and  freshmen 
players ;  the  first  section  (returning/transfer 
players)  listed  four  players  per  page  with  mug 
shots  next  to  profiles  which  were  one  paragraph  in 
length  and  highlighted  player's  career  at  OSU  and  high 
school  play,  it  also  listed  such  personal 
information  as  birthdate  and  place,  parents  and  home 
address;  the  profiles  of  the  freshmen  players  were 
similar,  except  for  OSU  career  highlights  and  no  mug 
shot,  and  were  listed  eight  or  six  to  a  page 

Opponents:  pages  55-66,  listed  one  per  page 

Records :  pages  74-106 

1985-In-Review:  pages  67-73 

Media  Outlets:  inside  back  cover 
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Men'  s  Basketball 


Colorado 

Dimensions:  8  1/2  x  11 

Binding:  soft  cover,  folded  and  stapled 

Pages :  96 

Advertising:  yes 

Table  of  Contents:  page  one,  1/3  page 

1986-87:  inside  front  cover 

Color:  four-color  on  outside  covers  and  in  four-page 

photo  section;  limited  amount  of  one-color  spot 

color  and  gray  screens  throughout  guide 

Athletic  Staff:  pages  27-32;  includes  university   president 
and  chancellor  _ 

Coaching  Staff:  pages  21-26;  one  page  on  head  coach,    one 
page  on  assistant  coaches  (three  per  page) , 

1/2  page  on  graduate  assistant  (two  per  page) , 

two  pages  on  support  staff 

Season  Outlook:  pages  2-3 

Team  Roster:  page  four,  one  roster  was  a  1/2  page 

alphabetical  roster  listing:  number,  name  (first, 
last)  position,  height,  weight,  class,  experience, 
hometown  (high  school) ;  the  other  roster  was  a  tv 
roster  on  the  inside  back  cover  showing  mug  shots  of 
players  in  uniform  and  listed  beneath  pictures 
was  number,  name,  height,  position,  class 

Pronunciation  Guide:  none 

Player  Breakdown:  page  four,  1/2  page 

Player  Profiles:  pages  5-20;  four  players  had  two  pages 
(the  second  pages  were  mostly  action  shots) ,  four 
players  had  one-page  profiles,  and  three 
freshmen/transfer  players  had  1/2-page  profiles; 
profiles  were  2-4  paragraphs  in  length  depending   on 
experience,  all  of  the  profiles  highlighted  player's 
high  school  career  and  gave  personal  information  such 
as   birthdate  and  place,  high  school  coach,  major  and 
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parents;  profiles  on  experienced  players  highlighted 
1985-86  play  and  the  other  paragraph  highlighted  his 
college  play 

Opponents:  pages  51-65;  two  schools  per  page 

Records :  pages  66-93 

1985-86-In-Review:  pages  33-45 

Media  Outlets:  pages  96 


Iowa  State  (1987-88  Media  Guide) 

Dimensions:  8  1/2  x  11 
Binding:  soft  cover,  glued  binding 
Pages :  156 
Advertising:  no 

Table  of  Contents:  page  one,  1/3  page 
1987-88  Schedule:  outside  back  cover 

Color:  four-color  on  outside  covers  and  inside  front 
cover;  one-color  spot  color  on  covers  only 

Athletic  Staff:  pages  74-79 

Coaching  Staff:  pages  37-45;  six  pages  on  head  coach,   two 
pages  on  assistant  coaches  and  graduate  assistant 

Season  Outlook:  pages  2-3 

Team  Rosters:  pages  156-inside  back  cover;  the  first 

roster  was  a  TV  roster  showing  players  in  uniform, 
below  mug  shot  were  player's  number,  name,  position, 
height,  weight,  class  and  hometown;  the  second  roster 
was  a  numerical  roster  listing:  number,  number  of 
letters,  name  (first,  last),   position,  height, 
weight,  year  and  hometown  (high  school);  directly 
below  the  numerical  roster  was  an  alphabetical  roster 
which  listed  the  same  information;  at  the  bottom  of 
the  page  was  a  geographic  roster  which  listed  player's 
hometown  according  to  state 

Pronunciation  Guide:  inside  back  cover 

Player  Breakdown :  page  four 

Player  Profiles:  pages  5-35;  two  players  had  four  pages 

(including  a  one-page  action  shot) ,  eight  players  had 
two  pages  (including  a  one-page  action  shot) ,  and  six 
players  (who  were  freshmen  or  transfers)  had  one  page 
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each;  one  somewhat  unusual  feature  about  ISU  player 
profiles  was  that  each  had  the  player's  signature 
somewhere  in  the  profile 

Opponents:  pages  115-132;  conference  teams  were  one  to  a 
page,  nonconf erence  were  2-3  per  page 

Records:  pages  85-114 

1986-87-In-Review:  pages  133-150 

Media  Outlets:  page  72 


Kansas  University — none  available 


Kansas  State  University 

Dimensions:   8  1/2  x  11 

Binding:  soft  cover,  folded  and  stapled 

Pages :  84 

Advertising:  no 

Table  of  Contents:  page  one,  1/2  page 

1986-87  Schedule:  outside  back  cover,  full  page 

Color:  four-color  on  front  cover,  player's  mug  shot  and 
one-page  of  head  coach  photos;  one-color  shot 
color  on  back  cover  and  in  player  profiles 

Athletic  Staff:  pages  63-67,  includes  university   president 

Coaching  Staff :pages  16-20;  head  coach  had  three  pages 
(one  page  was  a  photo  page) ,  assistant  coaches  had 
one  page  (1/2  page  each) ,  other  staff  had  one  page 

Season  Outlook:  pages  4—6 

Team  Rosters:  pages  8,  inside  back  cover;   the  first 

roster  was  a  1/2  page  alphabetical  roster  listing: 
number,  name  (first,  last),  position,  height, 
weight,  class-experience,  hometown  (junior 
college/high  school) ;   below  this  roster  was  a 
numerical  roster  which  listed  similar  information;  on 
the  inside  back  cover  was  the  TV  roster  which  had  mug 
shots  of  the  players  in  uniforms,  beneath  the  mug 
shots  was  the  player's  number,  name,  position,  height, 
weight,  class/  number  of  letters,  hometown 

Pronunciation  Guide:  page  eight 
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Player  Breakdown:  page  three 

Player  Profiles:  pages  9-15;  all  players  were  listed  in 
alphabetical  order  and  had  1/2  page  with  four- 
color  mug  shot  in  uniform,  profiles  were  four 
paragraphs  in  length,  the  first  paragraph 
highlighted  or  predicted  players  play  at  KSU ,  the 
second  paragraph  highlighted  player's  high 
school/junior  college  career,  the  last  two 
paragraphs  listed  personal  information  such  as 
birthdate  and  place,  parents,  hobbies  and  major 

Opponents:  pages  21-38;  listed  two  per  page 

Records:  pages  49-62 

1985-86-In-Review:  pages  39-48 

Media  Outlets :  page  84 


Missouri 

Dimensions :  6  x  9 

Binding:  soft  cover,  plastic  ring  binding 
Pages:  128 
Advertising:  yes 

Table  of  Contents:  page  one,  1/2  page 
1986-87  Schedule:  inside  front  cover 

Color:  four-color  on  outside  covers;  two  color  spot 
color  throughout  guide 

Athletic  Staff:  pages  15-19 

Coaching  Staff:  pages  9-14;  four  pages  on  head  coach,  1 
1/3  pages  on  assistant  coaches,  2/3  page  on  support 
staff 

Season  Outlook:  pages  5-8 

Team  Rosters:  page  21;  the  first  roster  was  a  2/3-page 
alphabetical  roster  listing  number,  name  (first, 
last),  number  of  letters,  hometown  and  high  school 
(underneath  name  and  letter) ,  position ,  height, 
weight,  class,  birthdate,  high  school  coach 
(underneath  height,  weight,  class);  the  bottom  1/3  of 
the  page  was  numerical  roster  which  listed  number, 
number  of  letters,  name  (first,  last),  position, 
height,  weight,  birthdate,  class,   hometown  (high 
school);  although  there  wasn't  a  TV  roster,  there  was 
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a  team  photo  on  the  inside  back  cover 

Pronunciation  Guide:  page  six 

Player  Breakdown:  page  six 

Player  Profiles:  pages  22-38;  all  players,  except 
freshmen  and  transfers,  had  two  pages — one  of 
which  was  an  action  shot;  all  of  the  player   profiles 
were  three  paragraphs  in  length,  the  first  paragraph 
highlighted  player's  play  or   expected  play  at  MU,  the 
second  paragraph  highlighted  the  player's  high  school 
career,  the  final  paragraph  listed  personal 
information  such  as  major  academic  honors,  hobbies, 
high  school  coach,  parents,  birthdate  and  place 

Opponents:  pages  54-77;  listed  two  per  page 

Records :  pages  81-117 

1985-86-In-Review:  pages  39-53 

Media  Outlets:  page  125 


Nebraska 

Dimensions :  6  x  9 

Binding:  soft  cover;  folded  and  stapled 
Pages:  112 
Advertising:  no 

Table  of  Contents:  page  one,  1/2  page 
1987-87  Schedule:  outside  back  cover,  1/8  page 
Color:  four-color  on  covers;  one-color  spot  color 
throughout  guide 

Athletic  Staff:  pages  35-38 

Coaching  Staff:  pages  29-34;  three  pages  on  head  coach, 
one  page  on  assistant  coaches  ana  one  page  on 
other  staff  members 

Season  Outlook:  pages  4-5 

Team  Rosters:  page  six;  the  first  roster  was  a  1/2-page 
alphabetical  roster  listing:  number,  number  of 
letter,  name  (last,  first)  position,  height, 
weight,  class,  hometown  (high  school) ;  the  second 
roster,  a  numerical  roster,  listed  similar 
information;  although  there  wasn't  a  TV  roster 
there  was  a  team  photo  on  page  27 

107 


Pronunciation  Guide:  none 

Player  Breakdown:  page  28 

Player  Profiles:  pages  7-26;  all  players,  except   freshmen 
and  transfers,  had  two  pages  for  profiles  one  of  which 
was  a  photo  and  a   statistical  graphic,  the  profiles 
were  3-4  paragraphs  in  length,  the  first  paragraph 
highlighted  the  player's  play  or  expected  play  at  NU, 
the   second  paragraph  (if  applicable)  highlighted  the 
player's  career  in  junior  college  or  other  college, 
the   third  (or  second)  paragraph  highlighted  player's 
career  in  high  school,  the  final  paragraph  listed 
personal  information  such  as  parents,  major, 
birthdate  and  place 

Opponents:  pages  39-49,  listed  two  per  page 

Records:  pages  77-109 

1985-86-In-Review:  pages  57-76 

Media  Outlets:  page  112 


Oklahoma  University 

Dimensions:  6x8  3/4 

Binding:  soft  cover,  glued  binding 

Pages:  128 

Advertising:  yes 

Table  of  Contents:  page  one,  1/2  page 

1986-87  Schedule:  inside  front  cover 

Color:  four-color  on  outside  covers,  inside  back  cover 
and  in  four-page  photo  section;  one— color  spot 
color  and  gray  screen  throughout  the  guide 

Athletic  Staff:  pages  17-18,  including  university 
president 

Coaching  Staff:  pages  9-16;  four  pages  on  head  coach,  two 
assistant  coaches  each  had  one  page,  part-time 
assistant  had  2/3  page  and  support  staff  had  1/3   page 

Season  Outlook:  pages  5-8 

Team  Rosters:  page  23;  the  first  of  the  two  rosters  was  a 
1/2   page  alphabetical  roster  listing  number, 
number  of  letters,  name  (first,  last),  position, 
height,  weight,  year,  hometown  (high  school);  the 

108 


numerical  roster,  located  below,  listed  similar 
information;  there  was  no  TV  roster,  but  there  was  a 
four-color  team  photo  on  inside  back  cover;  on  page  24 
there  was  a  geographic  roster  of  players  by  state  and 
hometown 

Pronunciation  Guide:  none 

Player  Breakdown :  page  24 

Player  Profiles:  pages  25-46;  all  of  the  returning 

players  had  two  pages  each  (the  two  transfers  and  one 
freshman  had  only  one) ,  the  second  page  was  an 
action  above  a  gray  screened  statistical  graphic;  the 
player  profiles  were  two  paragraphs  in  length,  the 
first  paragraph  highlighted  player' s  experience  at  OU 
or  expected  play,  the  second   paragraph  highlighted 
player's  high  school  or   junior  college  career  (the 
two  transfer  players  without  OU  playing  experience 
didn't  have  high  school  highlights  listed),  the  third 
paragraph  (if   applicable)  highlighted  high  school 
play,  at  the  bottom  of  the  page  was  a  section  entitled 
"OFF  THE   FLOOR"  which  listed  such  personal  and  trivia 
information  as  nickname,  birthdate  and  place, 
major,  favorite  song,  movie,  food,  arena  and 
biggest  thrill  in  sports 

Opponents :  pages  47-90;  pages  48-53  listed  tournament 

teams  two  per  page,  the  rest  of  the  section  listed 
teams  one  per  page,  until  the  conference  teams 
which  had  each  had  three  pages 

Records:  pages  103-126 

1985-86-In-Review:  pages  91-102 

Media  Outlets:  page  128 


Oklahoma  State  University — none  available 
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Women' s  Basketball 


Colorado 

Dimensions :  6  x  9 

Binding:  soft  cover,  folded  and  stapled 
Pages :  68 
Advertising:  no 

Table  of  Contents:  page  one  ,  1/2  page 
1986-87  Schedule:  insxde  front  cover 
Color:  four  color  on  outside  covers;  no  spot  color; 
gray  screens  on  inside 

Athletic  Staff:  pages  3-4,  including  university  president 
and  chancellor 

Coaching  Staff:  pages  5-7,  one  page  on  head  coach,  one 
page  on  the  two  assistant  coaches;  pages  25-26, 
support  staff 

Season  Outlook:  pages  8-9 

Team  Rosters:  page  10;  the  first  roster  was  an  1/2  page 

alphabetical  roster  listing:  number,  name,  position, 
height,  year,  experience,  hometown/high  school;  the 
second  roster  was  a  numerical  roster  listing  similar 
information;  there  was  a  team  photo  on  the  outside 
back  cover 

Player  Breakdown:  page  52 

Pronunciation  Guide:  page  52 

Player  Profiles:  pages  11-24;  profiles  were  each  one  page 
and  four  paragraphs  in  length  for  returning  players 
and  three  paragraphs  for  freshmen;  the  first 
paragraph  highlighted  the  player's  career  at  CU,  the 
second  paragraph  (or  first  paragraph  for  freshmen) 
highlighted  player's  high  school  play,  the  following 
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paragraph  listed  personal  information  such  as 
birthdate  and  place,  major  and  full  name;  the  last 
paragraph  was  a  quote  by  the   coach  on  the  player 

Opponents:  pages  27-38 

Records :  pages  53-67 

1985-86-In-Review:  pages  45-51 

Media  Outlets:  inside  back  cover 


Iowa  State  University 

Dimensions:  8  1/2  x  10  3/4 
Binding:  soft  cover,  folded  and  stapled 
Pages:  48 
Advertising:  no 

Table  of  Contents:  page  one,  1/3  page 

Color:  four— color  on  outside  cover,  no  spot  color,  gray 
screens  throughout 

Athletic  Staff:  page  27 

Coaching  Staff:  pages  5-6;  1  1/3  pages  and  head  coach,  2/3 
page  on  assistant  coaches 

Season  Outlook:  pages  2-4 

Team  Rosters:  pages  16, inside  back  cover;  the  fir  first 
roster  was  an  alphabetical  roster  listing:  number, 
name  (first,  last),  position,  height,  year,  hometown 
(high  school) ;  the  second  roster  listed  players  by 
number  and  last  name;  a  TV  roster,  on  the  inside  back 
cover,  showed  the  players  in   uniform,  below  the  mug 
shots  was  the  player's  number,  name,  position,  height, 
class,  hometown 

Pronunciation  Guide:  page  16 

Player  Breakdown:  page  16 

Player  Profiles:  pages  7-15;  profiles  varied  in  length 
from  one  page  to  1/3  page,  profiles  were  2-3 
paragraphs  in  length,  the  first  paragraph  for 
returning  players  highlighted  their  play  at  ISU,  the 
second  paragraph  (or  first  paragraph  for  freshmen)  was 
entitled  "Before  Iowa  State,"  and   highlighted 
player's  career  prior  to  going  to  ISU,  the  final 
paragraph  listed  personal  information  such  as 
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birthdate,  major  and  high  school  coach 

Opponents:  pages  29-37;  listed  approximately  three  per 
page 

Records:  pages  38-46 

1985-86-In-Review:  pages  17-21 

Media  Outlets:  page  47 

Kansas  University 

Dimensions:  8  1/2  x  11 

Binding;  soft  cover,  folded  and  stapled 
Pages :  32 
Advertising:  no 

Table  of  Contents:  page  one,  1/3  page 
1986-87  Schedule:  inside  front  cover,  2/3  page 
Color:   four-color  on  outside  covers  and  in  four-page 
photo  section,  pages  15-18 

Athletic  Staff:  page  31,  includes  university  chancellor 

Coaching  Staff:  pages  3-4;  one  page  on  head  coach, 

assistant  coaches  had  1/3  page,  part-time  assistant 
and  graduate  assistant  had  1/3  page,  and  support  staff 
had  1/3  page 

Season  Outlook:  page  two 

Team  Rosters:  page  five;  the  first  roster  was  a  numerical 
roster  listing:  number,  name  (first,  last)  position, 
height,  weight,  class,  hometown  (high  school/ juco) ; 
the  second  roster  was  an  alphabetical  roster  which 
listed  information  in  a  similar  order;  there  was  also 
a  four-color  team  photo  on  the  outside  back  cover 

Player  Breakdown:  page  five 

Pronunciation  Guide:  none 

Player  Profiles:  pages  6-10 ;  the  returning  players  were 

listed  two  per  page,   freshmen  and  transfer   players 
were  listed  four  per  page;  for  the  returning  players 
their  college  career  was  highlighted  by  year,  this  was 
followed  with  the  highlights  of  their  nigh  school  play 
(except  for  transfers  whose  play  at  that  level  was 
highlighted  first) ,  the  final  paragraph  listed  other 
information  such  as  birthdate  and  place,  parents   and 
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major 

Opponents:  pages  11-14  and  19-21,  teams  listed  four  per 
page 

Records:  pages  25-30 

Media  Outlets:  inside  back  cover 


Kansas  State  University 

Dimensions :  8  1/2  x  11 

Binding:  soft  cover,  folded  and  stapled 

Pages :  36 

Advertising:  no 

Table  of  Contents:  page  one,  1/6  page 

1986-87  Schedule:  outside  back  cover,  1/3  page 

Color:  four-color  on  outside  front  covers  and 

throughout  first  four  pages,  several  color  of 

spot  color  and  gray  screens 

Athletic  Staff:  pages  17-18,  including  university 
president 

Coaching  Staff:  pages  5-8;  two  pages  on  head  coach,  2/3 
page  on  assistant  coaches  and  1/3  page  on  support 
staff 

Season  Outlook:  pages  2-4 

Team  Roster:  inside  front  and  back  covers;  on  the 

inside  front  cover  was  a  numerical  roster  listing: 
number,  number  of  letters,  name  (first,  last, 
position,  height,  year,  hometown  (high   school/ junior 
college) ;  TV  roster  showing  mug  shots  of  the 
players,  beneath  the  mug  shot  was   their  number,  name 
(first,  last),  position,   height,  class,  number  of 
letters,  hometown 

Player  Breakdown:  page  four 

Pronunciation  Guide:  inside  front  cover 

Player  Profiles:  pages  9-14;  profiles  were  of  varying 

lengths;  but  all  were  3-4  paragraphs  in  length,    for 
returning  players  the  first  paragraph  highlighted  her 
play  at  KSU,  the  second  paragraph  (unless  player  was  a 
freshman  or  a  transfer  student)  highlighted  player's 
high  school  career,  the  final  paragraph  listed 
personal  information  such  as  birthdate  and  major 
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Opponents:  pages  28-36,  three  per  page 
Records:  pages  20-27 
1985-86-In-Review:  pages  15-16 
Media  Outlets:  page  36,  1/3  page 

Missouri 

Dimensions:  6x9 

Binding:  soft  cover,  folded  and  stapled 
Pages :  68 
Advertising:  no 

Table  of  Contents:  page  one,  1/2  page 
1986-87  Schedule:  inside  front  cover,  full  page 
Color:  four-color  on  outside  covers,  two  shades  of  spot 
color  throughout 

Athletic  Staff:  pages  64-66 

Coaching  Staff:  pages  6-7,  1  1/2  pages  on  head  coach,   1/2 
page  on  assistant  coaches 

Season  Outlook:  pages  2-5 

Team  Rosters:  page  eight;  the  first  roster  was  an 

alphabetical  roster  listing:  number,  name  (first, 
last),  year,  position,  height,  weight,  hometown 
(high  school);  the  numerical  roster  list  number, 
first  and  last  name;  on  the  outside  back  cover  was  a 
four-color  team  photo 

Pronunciation  Guide:  none 

Player  Breakdown:  page  five 

Player  Profiles:  pages  9-23:  one  player  had  two  pages, 
other  players  had  one  page;  profiles  were  three 
paragraphs  in  length  with  the  first  paragraph 
highlighting  player's  college  career,  the  second 
paragraph  combined  high  school  play  and  personal 
information  (personal  information  included  parents, 
major  and  birthdate) ,  the  final  paragraph  was  a  quote 
from  the  coach  on  the  player 

Opponents:  pages  47-60,  listed  two  per  page 

Records :  pages  30-46 
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1985-86-In-Review:  pages  26-29 
Media  Outlets :  page  67 

Nebraska 

Dimensions:  8  1/2  x  11 

Binding:  soft  cover,  folded  and  stapled 
Pages :  32 
Advertising:  no 

Table  of  Contents:  page  one,  1/4  page 
1986-87  Schedules:  inside  front  cover,  2/3  page 
Color:  four— color  on  outside  covers,  no  spot  color 
inside,  gray  screens  throughout 

Athletic  Staff:  pages  28-29 

Coaching  Staff:  page  two,  1/2  page  on  head  coach  and    1/2 
page  on  assistant  coaches 

Season  Outlook:  page  three 

Team  Roster:  page  16;  the  only  roster  was  a  numerical 

roster  listing:  number,  name  (first,  last),  number  of 
letters,  height,  class,  position,  hometown  (high 
school) ;  there  was  also  a  four-color  team  photo  on  the 
outside  back  cover 

Pronunciation  Guide:  none 

Player  Breakdown:  none 

Player  Profiles:  pages  3-14;  all  players  (except  two 

freshmen)  had  one  page  profiles,  all  of  the  profiles 
were  two  paragraphs  in  length,  the  first  paragraph 
highlighted  their  playing  career  and  the  second 
paragraph  listed  personal  information  such  as  parents, 
major  and  high  school  coach 

Opponents:  pages  21-22,  12  or  10  per  page 

Records:  pages  23-24 

1985-86-In-Review:  pages  18-19 

Media  Outlets:  page  32,  1/3  page 
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Oklahoma  University 

Dimensions:  4x9 

Binding:  soft  cover,  folded  and  stapled 

Pages :  72 

Advertising:  no 

Table  of  Contents:  page  one,  2/3  page 

1986-87  Schedule:  inside  front  cover,  2/3  page 

Color :  none 

Athletic  Staff:  inside  back  cover,  photo  of  athletic 
director 

Coaching  Staff:  pages  8-14,  three  pages  on  head  coach, 

three  pages  on  assistant  coaches  (one  per  page)    and 
1/2   page  on  student  assistant 

Season  Outlook:  pages  3-5 

Team  Rosters:  page  six,  the  first  roster  was  an 

alphabetical  roster  listing:  number  of  letters ; 
number,  name  (first,  last),  class,  height,  position, 
hometown  (high  school) ;  with  the  exclusion  of  the 
number  of  letters,  the  same  information  was  listed  in 
the  numerical  roster  located  below 

Pronunciation  Guide:  none 

Player  Breakdown:  page  seven 

Player  Profiles:  pages  15-30;  first  three  players  had   two 
pages,  the  following  seven  players  had  one  page 
profiles  and  the  last  four  players  (transfer 
students  or  freshmen)  had  1/2  page  profiles;  the 
profiles  for  returning  players  were  two  paragraphs  in 
length,  the  first  paragraph  highlighted  play  at  OU  and 
the  second  paragraph  highlighted  player's  high  school 
career 

Opponents:  pages  40-55,  nonconf erence  teams  1/2  page, 
conference  teams  one  page 

Records :  pages  57-71 

1985-86-In-Review:  pages  38-39 

Media  Outlets:  page  72 


Oklahoma  State  University 
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Dimensions:  8  1/2  x  11 

Binding:  soft  cover,  stapled  in  the  upper  left-hand 

corner 

Pages:  not  numbered,  researcher  counted  48  pages 

Advertising:  no 

Table  of  Contents:  none 

1986-87  Schedule:  page  two,  2/3  page 

Color:  none,  inside  pages  photocopied 

Athletic  Staff:  none  listed 

Coaching  Staff:  page  three,  1/2  page  head  coach  and  1/2 
page  on  assistant  coach 

Season  Outlook:  pages  4-6 

Team  Rosters:  page  seven;  the  first  roster  was  an 

alphabetical  roster  listing:  number,  name  (first, 
last),  position,  height,  weight,  age,  class, 
hometown  (high  school) ;  the  following  numerical 
roster  listed  similar  information 

Pronunciation  Guide:  none 

Player  Breakdown:  page  13 

Player  Profiles:  pages  8-13;  the  first  player  had  one   pag« 
profile,  the  next  six  players  profiles'  averaged   1/2 
page  in  length,  the  remaining  seven  players  had  an 
average  of  1/4  page  profiles;  all   profiles  were  two 
paragraphs  in  length,  the  first  paragraph  list  career 
highlights  and  personal  information  such  as  major, 
parents  and  birthdate,  the  second  paragraph  was  a 
forecast  for  the  upcoming  season 

Opponents:  pages  14-37,  one  per  page 

Records :  pages  41-48 

1985-86-In-Review:  pages  38-40 

Media  Outlets:  inside  back  cover 
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Colorado — does  not  have  baseball 


Iowa  State  University 

Dimensions:  8  1/2  x  11 

Binding:  soft  cover,  folded  and  stapled 

Pages :  16 

Advertising:  no 

Table  of  Contents:  page  one,  1/8  page 

1987  Schedule:  outside  back  cover,  full  page 

Color:  no  four  color;  two  shades  of  spot  color  on 

outside  covers  only,  no  gray  screens  on  inside 

Athletic  Staff:  none 

Coaching  Staff:  page  4-5;  head  coach  1/2  page,  assistant 
coach  1/2  page,  graduate  assistant  1/3   page 

Season  Outlook:  pages  2-3 

Team  Roster:  inside  front  cover;  only  one  roster  which  was 
a  numerical  roster,  listing:  number,  name  (first, 
last)  number  of  letters,  position,  bats-throws, 
height,  weight,  year,  hometown  (high  school) 

Player  Breakdown:  none 

Pronunciation  Guide:  none 

Player  Profiles:  pages  5-10;  profiles  were  listed  in 

alphabetical  order  and  there  were  3-5  profiles  per 
page  with  player's  mug  shots  at  top  of  the  page, 
profiles  were  one  paragraph  in  length,  this   paragraph 
highlighted  the  player's  college  and  high  school 
careers,  high  school  coach,  major,  and   birthdate 

Opponents :  none 

Records:  page  14-16 

118 


1986-In-Review:  pages  12-13 
Media  Outlets:  none 


Kansas  University 

Dimensions:  6x9 

Binding:  soft  cover,  folded  and  stapled 
Pages :  44 
Advertising:  no 

Table  of  Contents:  page  one,  1/4  page 
1987  Schedule:  inside  front  cover 

Color:  four-color  on  outside  covers;  no  spot  color 
inside,  used  gray  screens  on  the  inside 

Athletic  Staff:  pages  41-42,  including  university 
chancellor 

Coaching  Staff:  pages  4-6;  one  page  on  the  head  coach,  1/2 
page  on  the  assistant  coach,  1/2  page  on  the  two 
student  assistant  coaches  (1/4  page  each) ,  2/3  page  on 
support  staff 

Season  Outlook:  pages  2-3 

Team  Rosters:  page  seven;  the  first  roster  was  an 

alphabetical  roster  listing:  number,  name  (first, 
last),  position,  throws-bats,  height,  weight, 
class,  hometown;  this  roster  was  followed  by  a 
numerical  roster  which  listed  number  and  name 
(first,  last);  there  was  a  team  photo  on  outside  back 
cover 

Pronunciation  Guide:  none 

Player  Breakdown:  none 

Player  Profiles:  pages  8-15;  profiles  were  divided  into 
two  sections:  returning  players  and  newcomers,  the 
first  section  (returning  players)  profiles  were 
listed  three  per  page,  the  second  section 
(newcomers)  were  listed  five  per  page,  all  profiles 
were  one  paragraph  in  length  and  highlighted,  by  year, 
player' s  college  play  (for  newcomers  it  was  expected 
play)  and  then  high  school  play,  at  the  bottom  of  the 
profile  there   was  personal  information  such  as 
birthdate  and   place,  major  and  parents 

Opponents:  pages  16-22,  conference  teams  had  one  page, 
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nonconf erence  opponents  were  all  listed  on  one  page 
Records:  pages  28-38 
1986-In-Review:  pages  23-27 
Media  Outlets:  inside  back  cover,  1/2  page 

Kansas  State  University 

Dimensions :  4  x  9 

Binding:  soft  cover,  folded  and  stapled 
Pages :  52 
Advertising:  yes 

Table  of  Contents:  page  one,  1/2  page 
1987  Schedule:  inside  front  cover,  full  page 
Color:  no  four-color;   one-color  spot  color  on  front 
cover;  gray  screen  on  the  inside 

Athletic  Staff:  page  two,  photos  only 

Coaching  Staff:  pages  6-7;  one  page  on  the  head  coach,  1/2 
page  on  the  assistant  coach,  1/2  page  on  the 
graduate  assistants 

Season  Outlook:  pages  3-5 

Team  Rosters:  pages  26-27;  the  first  roster  was  an 

alphabetical  roster  listing:  number,  name  (first, 
last),  number  of  letters,  position,  bats-throws, 
height,  weight,  year,  hometown  (high  school); 
following  this  roster  was  a  numerical  roster  which 
listed  number,  name  (first,  last)  and  position; 
there  was  also  a  team  photo  on  the  back  cover 

Pronunciation  Guide:  page  26 

Player  Breakdown :  page  three 

Player  Profiles:  pages  10-21;  players  were  divided  into 
two  sections:  the  returning  players  and  the  new 
players,  the  new  players  were  listed  in 
alphabetical  order  1-2  profiles  per  page,  the  new 
players  were  also  listed  in  alphabetical  order  and 
profiles  were  listed  five  per  page;  while  the  new 
player's  profiles  were  one  paragraph  long  and 
highlighted  overall  baseball  career  and  finished   with 
personal  information  such  as  major,  parents, 
birthdate  and  place,  the  returning  player's   profiles 
were  three  paragraphs  in  length;  the  first  paragraph 
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highlighted  play  at  KSU,  the   second  paragraph 
highlighted  player's  junior  college/high  school  play, 
the  final  paragraph  listed  personal  information  such 
as  major,  high  school  coach,  parents,  birthdate  and 
place 

Opponents:  page  eight;  lists  teams,  coaches,  coaches' 
record,  baseball  SID  and  SID' s  phone  number 

Records :  pages  37-51 

1986-In-Review:  pages  29-35 

Media  Outlets:  page  22 

Missouri 

Dimensions:  8  1/2  x  11 

Binding:  soft  cover,  folded  and  stapled 

Pages :  38 

Advertising:  yes 

Table  of  Contents:  page  one,  1/6  page 

1987  Schedule:  inside  front  cover 

Color:  four-color  on  outside  covers,  inside  back  covers 
and  team  photo  in  pull-out  section;  one-color 
spot  on  inside  front  cover  and  also  on  spot 
color  used  on  pull-out  section 

Athletic  Staff:  none 

Coaching  Staff:  pages  5-6;  one  page  on  head  coach  and   1/2 
page  on  assistant  coaches 

Season  Outlook:  pages  2-3 

Team  Roster:  first  page  of  pull-out  section:  the  only 

roster  was  an  alphabetical  roster  listing:  number, 
name  (first,  last),  number  of  letters,  position, 
bats-throws,  height,  weight,  birthdate,  year, 
hometown  (high  school) ;  above  the  roster  was  a 
four-color  team  photo 

Pronunciation  Guide:  page  17 

Player  Breakdown:  none 

Player  Profiles:  pages  7-17;  player's  section  was 

divided  into  two  sections :  prominent  players  and 
returning  squadmen  and  freshmen,  each  listed 
players  in  alphabetical  order;  the  first  section  had 
three  profiles  per  page  and  were  three  paragraphs  in 
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length,  the  first  paragraph  highlighted  player's 
career   at  MU,  followed  high   school/junior  college 
play,  the  final  paragraph  listed  personal  information 
such  as  major,  hobbies    and  parents;  the  second 
section  profiles  were  one  paragraph  long  and 
highlighted  baseball  career  and  listed  personal 
information  similar  to  that  in  the  other  section 

Opponents:  pages  21-25,  listed  an  average  of  six  teams  per 
page 

Records :  pages  32-46 

1986-In-Review:  pages  26-31 

Media  Outlets:  none 

Nebraska 

Dimensions:  8  1/2  x  11 

Binding:  soft  cover,  folded  and  stapled 
Pages  52 
Advertising:  no 

Table  of  Contents:  page  one,  1/3  page 
1987  Schedule:  inside  front  cover 

Color:  four-color  on  outside  covers;  no  spot  color;  had 
gray  screens  on  the  inside 

Athletic  Staff:  page  two,  1/2  page 

Coaching  Staff:  pages  4-6;  two  pages  on  head  coach,  1/2 
page  on  assistant  coach  and  1/2  page  on  graduate 
assistants 

Season  Outlook:  page  eight 

Team  Rosters:  page  11;  the  first  roster  was  a  numerical 

roster  listing:  number,  name  (f irst , last)  ,  number  of 
letters,  position,  height,  weight,  bats,  throws, 
class,  high  school/ juco,  hometown;  the  second  roster 
was  an  alphabetical  roster  which  listed  number,  name 
(last,  first)  and  position;  there  was  a  four-color 
team  photo  on  the  outside  back  cover 

Pronunciation  Guide:  page  11 

Player  Breakdown:  page  10 

Player  Profiles:  pages  12-30;  profiles  were  divided  into 
four  sections:  returning  players  and  newcomers, 
pitchers  and  pitcher  newcomers;  the  first  section  had 
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one  page,  4-5  paragraph  profiles  on  returning  players 
which  were  listed  in  alphabetical  order,  the  first 
paragraph  highlighted  the  player's  career  at  NU,  for 
those  players  with  juco  experience,  the  second 
paragraph  highlighted  their  career  at  this  level, 
otherwise  the  second  paragraph  highlighted  the 
player's  high  school  play,  the  nest  paragraph  listed 
personal  information  such  as  major,  birthdate  and 
place   and  parents,  the  final  section  was  a  quote  from 
the  coach  about  the  player;  the  pitcher's  section  had 
the  same  format;  both  newcomers  sections  were  also 
similar  in  format  except  that  the  first  paragraph 
highlighted  expected  play  and  juco  play 

Opponents :  none 

Records :  pages  35-52 

1986-In-Review:  pages  31-34 

Media  Outlets:  none 


Oklahoma  University 

Dimensions:  4x9 

Binding:  soft  cover,  folded  and  stapled 
Pages:  not  numbered,  researcher  counted  44 
Advertising:  no 
Table  of  Contents :  none 
1987  Schedule:  page  one,  full  page 

Color:  four-color  on  outside  covers;  one-color  spot 
color  throughout;  limited  use  of  gray  screens 

Athletic  Staff:  pages  42-43,  including  university 
president 

Coaching  Staff:  pages  14-16;  two  pages  on  head  coach    and 
one  page  on  assistant  coaches  (1/3  page  each) 

Season  Outlook:  pages  2-3 

Team  Roster:  pages  20-21;  the  only  roster  was  an 

alphabetical  roster  listing:  number,  number  of 
letters,  name  (last,  first),  position,  bats/throws, 
height,  weight,  class,  hometown 

Pronunciation  Guide:  none 

Player  Breakdown:  none 

Player  Profiles:  pages  4-13;  somewhat  different  approach, 
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it  had  only  six  "true"  profiles  (pages  4-7)   which 
were  one  paragraph  in  length  which  almost  totally 
concentrated  on  baseball  career;  the  second  section 
(pages  9-13)  was  entitled  "Outlook  By  Position,"  and 
listed  positions  with  players  in  those  positions  and 
expected  play  for  the  upcoming  season 

Opponents :  none 

Records:  pages  22-41 

1986-In-Review:  pages  18-19 

Media  Outlets:  inside  back  covers 


Oklahoma  State  University 

Dimensions :  8  1/2  x  11 

Binding:  soft  cover;  stapled  in  upper  left-hand  corner 

Pages:  not  numbered,  but  researcher  counted  86  pages 

Advertising:  no 

Table  of  Contents:  none 

1987  Schedule:  outside  back  cover 

Color:  no  four-color;  one  color  spot  color  on  front 

cover;  no  gray  screens  on  inside,  pages 

photocopied 

Athletic  Staff:  none 

Coaching  Staff:  pages  2-5;  two  pages  on  head  coach;  one 
page  on  assistant  coaches  (1/2  page  each)  and  2/3 
page  on  graduate  assistants 

Season  Outlook:  pages  6-10 

Team  Rosters:  pages  11-12;  the  first  roster  was  an 

alphabetical  roster  listing:  number  of  letters, 
number,  name  (first,  last),  position,  bats-throws, 
height,  weight,  class,  hometown  (high  school);  the 
second  roster  was  a  numerical  roster  listing 
information  in  a  similar  order 

Pronunciation  Guide:  none 

Player  Breakdown:  none 

Player  Profiles:  pages  13-30;  the  first  four  profiles   were 
of  Ail-American  players  and  were  one  page  in 
length;  pages  17-25  were  the  profiles  of  the 
returning  players  and  were  approximately  2/3  page  in 
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length  and  the  final  section  (pages  26-30)  listed 
newcomers  five  profiles  per  page;  all  profiles  were 
one  paragraph  long  and  mostly  highlighted  baseball 
career  with  the  final  lines  listing  personal 
information  such  as  major,  birthdate  and  place, 
parents  and  home  address 

Opponents :  pages  54-81 

Records :  pages  38-51 

1986-In-Review:  pages  31-37 

Media  Outlets:  inside  back  cover 
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This  thesis  is  a  study  of  the  role  Big  Eight 
Conference  sports  media  personnel  play  in  the 
design  and  formulation  of  sports  media  guides.  This 
study  included  two  mail  surveys .  The  first  survey 
was  sent  to  sports  media  personnel  in  newspapers, 
radio  and  television  located  within  the  geographic 
boundaries  of  the  Big  Eight  Conference.  This 
questionnaire  asked  the  sports  media  personnel 
their  media  guide  size  preferences  for  football, 
men's  basketball,  women's  basketball  and  baseball. 
Sports  media  personnel  rated  the  usefulness  of 
various  types  of  information  contained  in  media 
guides  and  described  some  of  the  differences 
between  guides  of  the  same  sport  from  different 
universities.  The  prime  focus  of  the  survey, 
though,  was  questions  relating  to  the  feedback 
mechanisms  between  the  sports  media  person  and  the 
sports  information  director  regarding  media  guides. 

The  second  survey  was  sent  to  the  eight 
conference  sports  information  directors.  The  main 
purpose  of  this  survey  was  to  get  a  better  idea  of 
the  processes  of  media  guide  production  and  to 
compare  media  responses  with  the  responses  sports 
information  directors  gave  as  their  perception  of 
the  media' s  feelings  toward  media  guides .  This 
survey  also  allowed  for  further  investigation  of 


the  media's  feelings  toward  media  guides.  This 
survey  also  allowed  for  further  investigation  of 
the  feedback  mechanisms  between  sports  media 
personnel  and 
sports  information  directors. 

Survey  results  indicated  that  although  sports 
media  personnel  may  not  play  a  strong  role  in  the 
design  and  development  of  sports  media  guides, 
their  suggestions  are  listened  to  through  informal 
communication  with  sports  information  directors .  By 
far  the  strongest  users  of  media  guides,  sports 
media  personnel  had  several  suggestions  on  how 
media  guides  could  be  more  efficient .  The  most 
prominent  suggestions  were  a  standardized  format 
and  standardized  size  for  football  and  men' s 
basketball  media  guides. 

Survey  results  also  indicated  that  the  Big 
Eight  Conference  sports  information  directors  would 
rather  have  their  media  guides  judged  by  the  media 
than  by  their  peer  sports  information  directors. 
The  sports  information  directors  appear  to  have 
taken  advantage  of  some  of  the  informal  feedback 
mechanisms  as  they  pertain  to  media  guides  and 
would  be  willing  to  use  formal  surveys  if  they  were 
made  available  to  them. 

From  the  viewpoint  of  the  Big  Eight  sports 
media  personnel  the  Big  Eight  media  guides  are,  in 


general,  of  equal  or  superior  quality  to  those  of 
other  conferences,  but  there  is  room  for 
improvement  in  the  areas  of  standardized  size  and 
format .  The  sports  media  personnel  indicated  that  a 
standardized  format  would  allow  for  quicker  and 
easier  access  to  information. 

Technical  quality  of  media  guides,  primarily 
in  terms  of  graphics  and  presentation  of 
information,  has  little  or  no  effect  on  their  usage 
by  sports  media  personnel.  Overall,  the  Big  Eight 
sports  information  directors  appear  to  have  a 
fairly  good  relationship  with  sports  media 
personnel  within  the  Conference. 


